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SUMMARY 

• Marlboro's 4wk. share remained at its highest level to date (29.3%). 

• GPC posted a +0.4 point weekly share gain to 5.1%. 

• However, Doral maintained its position ahead of GPC as the industry's largest Discount entry. 

• The Discount category remained at its YTD low (30.8%, 4wm). 
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All Outlets Combined 

• PM 1 s weekly share declined -0.4 points versus week-ago to 46.1%, offsetting last week's gain, 
with Marlboro accounting for the majority of the loss. The company’s four week performance 
was off -0.3 points versus the prior four week period to 46.2% (its lowest level since April), 
with Cambridge and PM 1 s PLs accounting for the decrease. 

• Marlboro’s weekly share was down -0.4 points week-to-week to 29.2%, while the franchise’s 
four week share experienced a modest +0.05 point increase to 29.3% (maintaining its highest 
share level to date). 

• PM OPB’s share was stable on both a weekly (8.7%) and four week basis (8.8%). PM's 
Discount share (8.1%) was stable versus week-ago while its four week share was off -0.3 points 
versus the prior four week period to 8.1% (its lowest level year to date), with Cambridge and PL 
franchises accounting for the loss. 

• RJR's weekly share declined -0.1 point versus week-ago to 28.9%, while its four week 
performance was up +0.3 points versus the prior four week period to 29.1% (its highest level 
since April), primarily driven by Doral (+0.3). 

• Harley Davidson’s weekly share was unchanged versus week-ago at 0.3%, with the percent of 
stores selling down slightly to 30% (see page 3 for details on introductory performance). 

• The Discount category's weekly share gained +0.5 points week-to-week to 30.9%, primarily 
driven by GPC. The category 1 s four week share was off -0.2 points versus four weeks-ago to 
30.8% (its lowest level since August 1992), with losses by PM s PLs, Monarch, GPC and 
Cambridge more than offsetting Doral’s advance. 


C. Q0\ : £nience ..g tQ j re$ 

• PM s weekly share was down -0.6 points on both a weekly and four week basis to 47.5% and 
47.7% (its lowest level since April) respectively. The week-to-week decline was accounted for 
by Marlboro and Basic, while on a four week basis, Marlboro and each of the major Discount 
franchises contributed to the loss. 

• Marlboro's share (32.2%) declined on both a weekly (-0.5 points) and four week (-0.1) basis. 

• RJR’s weekly share was off -0.1 point versus week-ago to 28.1%, with losses by Winston and 
PL franchises more than offsetting Monarch’s increase. On a four week basis, the manufactured 
gained+0.4 points versus the prior four week period to 28.3%, with Doral and Camel 
accounting for the advance. 

• The Discount Category’s weekly share increased +0.9 points week-to-week to 31.7%, primarily 
driven by Liggett’s PLs and GPC. However, the category’s four week performance was off 
-0.3 points versus the prior four week period to 31.4%, despite Doral's positive performance. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 
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EMERGING TRENDS 

• Marlboro incentive deal activity was up +1 point versus wcek-ago to 11%, possibly reflecting 
initial implementation of the 3 pack with cap Country Store offer. 

• Merit incentive incidence increased to 6 % of c-stores, reflecting implementation of a 2 pack with 
lighter offer. The franchise's mail-in offer expanded to 3%, reflecting implementation of Merit 
Awards continuity catalog at retail. 

• Basic free product deal activity expanded to 7% this week, reflecting implementation of a B2G IF 
promotion. 

• Promotional support for Winston continues to decline, with free product, incentive and money-off 
deals down to 14%, 15% and 29% respectively. 

• Doral's free product incidence expanded to 9% of c-stores this week (primarily B2G IF), up +6 
points over the latest two weeks, with the highest incidence in Region 3 (21%). 


DORAL FREE PRODUCT INCIDENCE 
CONVENIENCE STORES 


% ol Start* Stocking 



* Camel incentive deal activity declined to 21% of c-stores, likely influenced by RJR's recall of 
lighters included in a 2 pxk incentive deal. However, Camel money-off and mail-in offer (Camel 
Cash catalog) remained at historically high levels (21% and 35% respectively). 


Camel Promotional Incidence 
Convenience Storee 


% of Stortt Stocking 
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Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 
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The following is an update on Harley Davidson's performance during its first month of expanded 
distribution. 

• The franchise's all outlet share has increased to 0.2%, with the strongest performance in Regions 
2 (0.5%), 3 (0.4%) and 5 (0.1%). 


HARLEY DAVIDSON 



PERFORMANCE BY 

Auq-94 Sep_-94 

REGION 

Chg. Vs 
Month-Aqo 

TOTAL 

US 

0.11 

0.24 

0.13 

REGION 

1 

0.00 

0.00 

0.00 

REGION 

2 

0.08 

0.47 

0.39 

REGION 

3 

0.36 

0.40 

0.04 

REGION 

4 

0.05 

0.05 

0.00 

REGION 

5 

0.01 

0.14 

0.13 


• Harley's retail distribution in all outlets combined has expanded to 30% of stores (indicating a 
currently weekly share of 1.0% in stores selling), with availability concentrated in Regions 2 
(49%), 3 (54%) and 5 (26%). 

HARLEY DAVIDSON DISTRIBUTION 
ALL OUTLETS COMBINED 


% o( Sior»» Stlllng 



» Harley's promotional incidence (all of which has been money-off deals, primarily 500 IRC's) 
has expanded to 17% of c-stores (w/e October 1), with activity concentrated in Regions 2 (20%) 
and 3 (39%). 


HARLEY DAVIDSON MONEY-OFF INCIDENCE 
CONVENIENCE STORES 
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Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 


26 <>tSSt902 






INTEGRATED WEEKLY NIELSEN REPORT 
October 18, 1994 


Distribution; 

C. Abbruscato 
P. Amerson 
R. Anise 

M. Anton 
T. Beane 

D. Beran 

D. Berenson 
G. Bible 

B. Bittner 

G. Blumenson 
J. Bonhomme 

R. Bucciarelli 
W. Campbell 
J. Chaump 

J. Clary (R2) 

C. Cohen 

D. Cohen 

N. Conrad 

G. D' Alessandro 

S. Darrah 

J. de Castro 
P. Dodd 

G. Eastbum 

K. Eisen 


N. Ellis 

S. Jannetta 

G. Fawcett 

C. Johnson 

P. Fernandez 

E. Joyce 

R. Ferrin 

M. Joyce 

C. Finch (R3) 

T. Keim 

S. Fuller 

F. Kelly 

L. Funess 

J. Kiemen 

T. Garguilo 

S. Kirkman 

E. Gawronski 

L. Lembo 

E. Gee 

S. LeVan 

H. Glastein 

C. Levy 

P. Godwin 

B. Lewis 

A. Goldfarb 

J. Lichtman 

M. Gordon 

H. Long 

R. Gordon 

H. Lu 

J. Greene 

N. Lund 

H. Harwood 

M. Maggio 

P, Henriques 

M. Mahan 

D. Himmel 

J. Margoiis 

B. Hopkins 

T. McGovern 

K. Houghton 

R. Mikulay 

A. Hyland 

D. Miller 

D. Lnce 

J. Miller 

J. Isaacs 

K. Miller 


M. Moore 

T. Saloun 

J. Moose 

M. Schroeder 

J. Morgan 

B. Schuyler 

J. Mortensen (R5) 

C. Schwab 

M. Murphy 

A. Schwartz 

W. Murray 

B. Shah 

B. Neidle 

R. Simons 

D. Nelson (Rl) 

A. Sinha 

J. Nelson 

W. Smith 

T. Nelson 

J. Spector 

S. Norris 

D. Stem 

C. Norrington 

N. Suter 

S. O'Brien 

M. Szymanczyk 

N. Parmet 

C. Tucker 

V. Penninti 

J. Turner 

S. Piskor 

A. von Germeten 

D. Potter-Hogg 

M. Waldman 

R. Potts 

R. Webster 

S. Rafferty 

B. Weinstein 

T. Rehm 

L. Wexler 

T. Resman 

R. Whalen 

J. Ricks 

R. Robinson 

S. Rush 

H. Willard (R4) 
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Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 



INTEGRATED NIELSEN PERFORMANCE 
ALL OUTLETS COMBINED 
WEEK ENDING 10/1/94 


MONTH ENDING PERIODS 


WEEK ENDING PERIODS 


4 WEEK ENDINGS 


Diff vs. 


Diff vs. 


Mav-94 Jun-94 Jui-94 Aug-94 £sa>:24 


9UQ 


Phiip Morns 
PM Premium 
PM Dtscounl 
PM Branded Discount 
PM Private Label 
PM Assorted Promo 

R J. Reynolds 

RjR Premium 

RJR Discount 

FUR Branded Discount 

FUR Private Label 

MR Assorted Promo 

Brown A Williamson 
64W Premium 
B 4 W Discount 

IgorStsrd 

LoriHard Premium 
LoriMard Discount 

4mencan Tobacco 
American Premium 
American Discount 
Amer Branded Discount 
Amer Private Label 

Liggett 

Liggett Piecmum 
Liggett Eiisoount 
Lig Branded Discount 
Lig Private Label 

AA3 Co -International 


Mar-93 

Jui-93 

Apt-94 

41.63 

45.50 

46.12 

31.00 

34.90 

36.98 

10.51 

10.56 

9.11 

7.55 

781 

7.30 

2.96 

2.75 

1.81 

0.11 

0.03 

0.03 

33.56 

31.87 

28.99 

16.86 

16.72 

18.76 

16.51 

15.06 

12.16 

11.77 

10 43 

8.23 

4.74 

4.63 

3.94 

0 20 

0.09 

0.07 

10 70 

9 81 

1020 

4 33 

399 

4.14 

637 

5.82 

6.06 

5.73 

5.38 

8.32 

5.70 

5.25 

6.01 

0.03 

0.13 

0.30 

5.92 

550 

6.29 

3.29 

3.04 

3.13 

2.63 

2.45 

315 

220 

1.91 

2.36 

0.43 

055 

0 79 

2.31 

1 82 

1.05 

0.74 

0.59 

055 

1 57 

1 24 

1 40 

036 

0 27 

0.36 

1 22 

0.97 

1.04 

0 13 

0.12 

0,15 


46.54 

46.67 

46.47 

37.52 

37.76 

37.84 

9.00 

8.90 

862 

7 27 

7 17 

7.04 

1.74 

1.74 

1.59 

0.01 

0.01 

0.02 

28.57 

28 40 

20.54 

16.83 

16.74 

18.92 

11.68 

11.60 

11.55 

7.83 

7.84 

7.79 

3.85 

3.76 

376 

0.00 

0.06 

0.07 

10.32 

10.40 

10 44 

409 

4.14 

4.22 

623 

6.33 

6.22 

6.30 

6.28 

6.40 

5.97 

5.97 

6.09 

0.33 

0.31 

0.31 

6.20 

6 15 

6.15 

3.12 

3.10 

3.07 

3 08 

3.05 

3.08 

2.41 

2.39 

2.40 

0 67 

0.67 

0 68 

1.94 

1 89 

1.86 

0 53 

0 52 

052 

1.41 

1 37 

1 34 

0.34 

0.30 

028 

1.07 

1 07 

1 06 

0.14 

0.14 

0.14 


46.30 

46.24 

46.13 

37.77 

38.04 

38.00 

8.49 

8.16 

8.11 

6.99 

6.80 

675 

1.49 

1.37 

1.36 

0.03 

0.03 

0.02 

28.82 

29.00 

29.24 

17.03 

17.04 

18,97 

1172 

11.89 

12.19 

7.99 

8.17 

8.18 

373 

371 

4.01 

007 

0.07 

o.oe 

10.36 

10 09 

10.10 

4.15 

4.10 

4.06 

621 

5.99 

6.03 

6.42 

6.57 

6.49 

6.08 

6.25 

8.16 

0.34 

0.32 

0.33 

6.12 

6.11 

6.07 

3.06 

3,07 

3.05 

3.06 

3.04 

3.02 

2.39 

2.41 

2.40 

0.68 

0.63 

0.62 

1.88 

1 88 

1 85 

0.51 

0.51 

0.51 

1 34 

1.37 

1 33 

022 

0.19 

0.18 

1.13 

1.17 

1.15 

0.12 

0.12 

0.13 


9/17 

9/24 

10/1 

46 08 

46 44 

46.06 

37.85 

38.31 

37.93 

8.21 

8.11 

8.09 

6.83 

6.77 

676 

1 39 

1.34 

1.33 

0.02 

0.02 

0 04 

26.12 

28.00 

28.85 

17.14 

17.10 

17.05 

11.90 

11.81 

1173 

8.17 

8.24 

8.25 

3.74 

3.57 

3.48 

0.07 

0.07 

0.07 

10.13 

9.84 

10.25 

4.14 

4.10 

4.07 

5.99 

573 

6.18 

6.64 

6.70 

0.62 

9.30 

6.38 

6.31 

0.34 

0.32 

0.31 

6.12 

6.07 

6.10 

3.08 

306 

3.04 

3.05 

3.01 

3.06 

2.41 

2.39 

2.43 

0.64 

0.62 

0.62 

1 60 

1.06 

2.00 

050 

0.51 

0.50 

1 20 

1 35 

1 50 

020 

0.18 

0.19 

1.10 

1.18 

1.31 

0.11 

0 11 

0 12 


wk-aao 

9/10 

9/17 

TL.38 

46.42 

46.32 

-0.38 

38.09 

36.06 

-o.oe 

8.30 

8.24 

•0.01 

6.85 

6.82 

-001 

1.45 

1 42 

0.02 

0.04 

0.03 

-0.13 

28.87 

20.95 

-0.05 

16.96 

18.98 

•0.00 

11.82 

11.89 

0.01 

8.05 

8.13 

-0.09 

3.77 

3.77 

0.00 

0.07 

0.07 

0.41 

10.18 

10.16 

-0.03 

4.11 

4.12 

0.45 

6.07 

6.04 

-0.08 

6.44 

6.51 

■0.07 

6.11 

6.17 

-0.01 

0.34 

0.33 

0.03 

8.10 

6.12 

-0.02 

3.05 

3.07 

0.05 

3.05 

3.05 

0.04 

2.40 

2.41 

0.00 

0.65 

064 

0.14 

1.86 

1.82 

0.01 

0.51 

050 

0 15 

1.35 

1.32 

0 01 

0.20 

0.20 

0.15 

1.15 

1.12 

0.01 

0.12 

0.12 



10/1 

4w-aoo 

46.28 

46.18 

-0 26 

38.07 

38.02 

0.03 

8.18 

8.13 

-0.29 

6.80 

670 

-0.16 

1.38 

1.35 

-0.13 

002 

0.03 

0.00 

29.03 

29.05 

0.27 

17.04 

17.07 

0.07 

11.92 

11.91 

0.20 

8.15 

8.21 

0.21 

377 

370 

-0.01 

0.07 

0.07 

0.00 

10.05 

10.08 

-0.18 

4.11 

4.10 

-0.04 

5.95 

508 

-0.14 

6.58 

6.61 

0.17 

6.23 

629 

0.20 

0.33 

0.33 

-0.01 

6.11 

6.09 

-0.03 

3.07 

3.06 

0.00 

3.04 

3.03 

-0.03 

2.40 

2.41 

0.02 

0.63 

063 

-0 04 

1 B4 

1.88 

0.04 

0.51 

0.51 

0.01 

1 34 

1 37 

0 04 

0.19 

0 19 

-0 03 

1.14 

1 18 

0.06 

0.12 

0.12 

0.00 
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Source: Nielsen Integrated Panel. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 



INTEGRATED NIELSEN PERFORMANCE 
ALL OUTLETS COMBINED 
WEEK ENDING 10/1/94 





MONTH ENDING PERIODS 



WEEK ENDING PERIODS 

=1 


4 WEEK ENDINGS 




■ lul-93 

Apt- 94 May 64 

JuitSi 

Jul-94 

Aua£4 

Sep-94 

ana 

9/17 

2£4 

Diff VS. 

1911 wk aoo 

9/10 

9/17 

9/24 

unr vs. 

1(Y1 4WQ0Q 

Phiip Morris 

41.63 

45.50 

46 12 

46.54 

46.67 

46 47 

46.30 

46.24 

46.13 

46.08 

46.44 

46 06 

-0.38 

46.42 

46.32 

46.28 

46 18 

-0.26 

50.04 

54.08 

54.70 

55.10 

5531 

55 07 

55.03 

55.10 

55.23 

54.82 

55.12 

55.00 

-0.12 

55.29 

55.20 

55.12 

55.04 

•0.15 


27.88 

2991 

28.25 

20.32 

28.15 

27 67 

27 19 

26.49 

26.09 

26 63 

20.71 

26.18 

*0.53 

28.80 

26.63 

26.57 

26.40 

*0.73 

PM Brd Disc-Shr Brd 

26.63 

29.55 

29 60 

29.71 

29.37 

29 22 

28.91 

28.30 

28.20 

28.47 

2861 

27 99 

-0.62 

28.61 

28.44 

28.50 

28 32 

-0.53 

PM PL- Shr PL 

31 60 

30.95 

2386 

23.67 

24.00 

22 39 

21.26 

19.87 

19.02 

20.20 

19.98 

19.70 

-0.28 

20.61 

20.38 

19.92 

19.72 

-1.49 


22.04 

26.63 

27.00 

26.46 

28.85 

29.01 

29.05 

2927 

29.29 

28.99 

29.58 

29.21 

-0.37 

29.33 

29.25 

29.29 

2927 

0.05 

Red 

8.04 

9 79 

10.11 

10.02 

9.97 

10 31 

10.42 

10.54 

10.62 

10.42 

10.67 

10.41 

■0.26 

10.58 

10.55 

10.57 

10.53 

0.03 

Lights NM 

Gold 

9.85 

11.70 

12.76 

12.72 

12.59 

12 91 

13.07 

13.30 

13.29 

13.20 

13.48 

13.36 

-0.10 

13.23 

13.25 

13.29 

1333 

0.16 

2.01 

2.46 

2.45 

2,47 

2.54 

2 54 

2.53 

2.57 

2,56 

2.53 

2.55 

2.59 

0.04 

2.57 

2.56 

2.57 

2.56 

0.00 


1 37 

1.62 

1.55 

1.55 

1.56 

1.61 

1.62 

1.63 

1.61 

1.62 

1.68 

1.65 

-0.03 

1.61 

1.61 

1.63 

1.64 

0.02 

Mart hoi 

0.59 

0.95 

093 

0.98 

0.98 

0.99 

1.02 

1.03 

1.01 

1.03 

1.03 

1.04 

0.01 

1.04 

1.03 

.1.03 

1.03 

-0.01 

Ollier PM Premium 

9.06 

8.30 

9.09 

9.06 

8.91 

8.83 

8.75 

B.79 

8.73 

8.87 

8.74 

873 

-0.01 

8.79 

8.82 

8.80 

8.77 

-0.02 

Benson & Hedge* 

2.53 

2 39 

2.64 

2.61 

2.51 

2.42 

2 39 

2.42 

2.40 

2.42 

2.42 

2.42 

0.00 

2.40 

2.42 

2.42 

2.42 

0.02 

2.90 

256 

2.86 

2.87 

2.83 

2.84 

2.81 

2.82 

2.78 

2.88 

2.82 

2.77 

-0.05 

2.81 

2.83 

2.83 

2.81 

-0.01 

Virginia Sims 

2.91 

2.65 

2,87 

2.88 

2.84 

2.84 

2.83 

2.84 

2.84 

2.85 

2.77 

2.84 

0.07 

2.85 

2.86 

2 84 

2.82 

-0.03 

0.53 

052 

0.55 

0.58 

0 57 

0.57 

0 57 

0.56 

0.57 

0.56 

0.58 

0.55 

-0.03 

0.57 

0.57 

0.5/ 

0.56 

-0.01 

Saratoga 

Cambridga 

0.12 

0 11 

0.11 

0.10 

0 11 

0.10 

0 10 

0.10 

0.10 

0.10 

0.10 

0.10 

0.00 

0.10 

0 10 

0.10 

0.10 

0.00 

2 25 

1 94 

1 85 

1.82 

ISO 

1.64 

1.86 

1.69 

1.65 

1.69 

1.66 

1.70 

004 

1.75 

1.72 

1.68 

1.67 

-0.14 

0.52 

0 44 

0.42 

0.41 

041 

0 41 

0.40 

0.38 

0.38 

0.37 

0.39 

0.40 

0.01 

0.39 

038 

0.30 

0.38 

-0.01 

053 

0.30 

0.20 

0.21 

0.19 

0 18 

0.17 

0.16 

0.17 

0.16 

0.15 

0.17 

0.02 

0.17 

0.16 

0.16 

0.16 

-0.01 

Bnk 

4 00 

A 95 

4.70 

4.69 

4.62 

4.50 

4.47 

4.47 

4,45 

4.51 

447 

4.42 

-0.05 

4.45 

4 48 

4.48 

4.46 

-0.01 

PM Prlvele LaM 

296 

2.75 

1.81 

1.74 

1.74 

1.59 

1,49 

1.37 

1.36 

1,39 

1.34 

1.33 

*0.01 

1.45 

1.42 

1 38 

1.35 

-0.13 

R J Reynolds 

33 58 

31 87 

28.99 

28.57 

28 40 

2854 

28.82 

29.00 

29.24 

29.12 

28.96 

28.85 

-0.13 

28.87 

28 95 

29.03 

29.05 

0.27 

27.24 

25.90 

24.80 

24.71 

24 52 

24.62 

24.81 

24.68 

24.67 

24.83 

24.60 

24.73 

0.13 

24.64 

24.63 

24.66 

24 71 

0.01 

FUR Discount- Shr Disc 

43.78 

42.65 

37.71 

36.74 

36.67 

37 06 

37.55 

38.56 

39.23 

38.60 

38.88 

37.97 

-0.91 

38.17 

38 45 

38.71 

38.67 

0.93 


10 70 

9.81 

10.20 

10.32 

10 48 

10.44 

10.36 

10.09 

10.10 

10.13 

9.84 

10.25 

0.41 

10.18 

10.16 

10.05 

10.08 

-0.18 


6.99 

6 16 

6.12 

6.01 

607 

6.14 

6.04 

5.94 

5.91 

600 

5.91 

5.91 

0.00 

5.97 

5.97 

5.95 

5.93 

-0.00 

B 8, W Discount- Shr Disc 

16 89 

16.49 

1878 

19.61 

20 03 

19.95 

19.90 

19.44 

19.42 

19.43 

18.87 

19.99 

1.12 

19.60 

19.55 

19.31 

19.43 

•0,29 


5.73 

5.38 

6.32 

6.30 

828 

6.40 

6.42 

6.57 

6.49 

664 

6.70 

662 

-o.oe 

6.44 

6.51 

6.56 

8.61 

0.17 

LonHard Premium- Shr Pram 

920 

8.14 

889 

8.77 

8.75 

8.86 

8.86 

9.05 

8 95 

9.12 

9.18 

9.15 

-0.03 

8 87 

8.95 

9.02 

9.10 

0.25 

Lonllard Discoont- Shr Disc 

0.09 

0.36 

0.94 

1.03 

0.98 

1.00 

1.09 

1.05 

1.08 

1.11 

1.05 

0.99 

-0.06 

1.09 

1.08 

1.07 

1.06 

-0.04 

Am-oncan Tobacco 

5 92 

5 50 

6.29 

6.20 

6 15 

6 15 

6.12 

6.11 

6.07 

6.12 

6.07 

6.10 

0.03 

6.10 

6 12 

6.11 

6.09 

-0.03 

American Premium- Shr Pren 

5.32 

4 72 

4.83 

4.58 

4.53 

4 47 

4 45 

4.44 

4 43 

4.46 

4.40 

4.42 

0.02 

4 43 

4.45 

4.45 

4-43 

-0.02 

American Discount- Shr Disc 

6 97 

6.95 

9.78 

9.68 

986 

9.88 

9.82 

986 

9.73 

9.88 

9.92 

9.89 

-0.03 

9 04 

9 87 

9.86 

9.85 

-0.01 

Liggefl 

Liggefl Premium- Shr Prom 
Liggett Dtscounl- Shr Disc 

2.31 

1 82 

1.95 

1.04 

1.89 

1.86 

1.86 

1.88 

1.85 

1.80 

1.06 

2.00 

0.14 

1 86 

1.82 

1 84 

1.88 

0.04 

1.19 

091 

0,81 

0.77 

0.76 

0 75 

075 

0.74 

0.75 

0.73 

0.73 

0.73 

0.00 

0.74 

0.73 

0.74 

0.74 

0 01 

4 18 

350 

4 34 

4.43 

4.33 

4 30 

4.31 

4.44 

A 29 

4 20 

4 44 

4 85 

0.41 

4.36 

4.27 

4.34 

4.44 

0.14 


S601SSX902 

Source: Nielsen Integrated Panel. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 


INTEGRATED TOP 25 PERFORMANCE 
ALL OUTLETS COMBINED 
WEEK ENDING 10/1/94 




month ending periods 

WEEK ENDING PERIODS 

4 WEEK ENDINGS 

Mar-93 Jul -93 Adt-94 May -94 ,iiiaa4 Jlll-94 Ausk94 Sep-84 

Diff vs. 

9/IQ 9/17 8/24 1&1 wKaao 

Diff vs. 

9/IQ 9/17 8/24 l&l 4wa0P 


Marlboro 

22 04 

26 63 

2790 

26.46 

2885 

29 01 

29.05 

Uwtxxo B4Q1F 

0 00 

OOO 

0 00 

0.63 

111 

0.55 

027 

Winston 

5 61 

8.10 

5 80 

5.86 

594 

6.11 

613 

Winston Select 

043 

0.58 

084 

0.92 

1.02 

1 23 

126 

Winston Seted Lights 

0.00 

0.07 

047 

0.51 

0.56 

066 

0.69 

GPC 

446 

4.13 

4 64 

4.86 

501 

5.02 

509 

Basic 

4 00 

4 95 

4.70 

4.69 

4 62 

4.50 

4.47 

Doral 

427 

4.66 

4.53 

4.36 

4.45 

4.54 

4 01 

Camel 

382 

3 88 

4.30 

4.41 

4 31 

4 36 

4.45 

Camel Fillers 

306 

3.21 

3.74 

3.76 

3.66 

3.70 

3.80 

Camel Special Lights 

0.06 

0.50 

0.62 

0.60 

0.53 

0.49 

0.48 

Camel Nen-Rdor 

074 

067 

0.64 

0.65 

0.65 

0,66 

0.65 

Salem 

422 

391 

392 

3.91 

3.88 

388 

3.88 

Newport 

324 

3.17 

384 

3.84 

3.87 

4.01 

3.97 

Kooi 

327 

3.01 

3.11 

3.07 

3.13 

3.19 

3.12 

Vrginia Sims 

2.91 

2.65 

2 87 

2.88 

2,84 

2.64 

2.83 

Menl 

2.90 

2 56 

2.86 

2.87 

2.83 

2.84 

2.81 

Benson & Hedges 

2.53 

2.39 

2.64 

2.61 

2.51 

2.42 

2.39 

Monarch 

2.81 

2.43 

2.06 

1.91 

1.94 

1.89 

1.86 

Cambridge 

225 ~ 

1.94 

1.85 

1.02 

1.80 

1.84 

1.86 

Vantage 

1.72 

1.49 

1.40 

1.42 

1.38 

1.36 

1.37 

Car* on 

1 38 

1.32 

1 39 

1.38 

1.36 

1.33 

1.33 

Montclair 

0.93 

0.83 

1.20 

125 

122 

122 

1.21 

Best Value 

351 

2.27 

1.13 

1.07 

0.98 

0.93 

091 

Pal Mai 

117 

1 06 

1 07 

1.07 

1.07 

1.08 

1 06 

Misty 

0 88 

0 83 

1 03 

1.05 

1 06 

1.09 

1.09 

Kent 

1 28 

1.15 

105 

1.01 

1.00 

1.01 

1.02 

Viceroy 

1 05 

093 

0.93 

0.91 

0.89 

083 

081 

Capri 

0.58 

056 

0 69 

0.69 

0.69 

0.70 

0.71 

Now 

0.B0 

068 

0.65 

064 

0.62 

0.62 

0.62 

Mora 

0.70 

064 

060 

0.60 

0.60 

0.58 

0.58 


r Top 25 rs Based on AM Outlets Combined. 


9.27 

29.29 

28 99 

29.58 

2921 

-0.37 

29.33 

29.25 

29.29 

29 27 

0.05 

0.00 

0.09 

007 

0.07 

005 

-ooe 

0.16 

0.12 

009 

0.07 

-0.15 

0.11 

0.17 

6 18 

6.08 

604 

-0 04 

6.13 

6.12 

6.13 

8.12 

0.00 

125 

1 32 

1 30 

121 

1.15 

-0.06 

1.26 

1.20 

126 

1 25 

-0.02 

0.69 

0.75 

0.72 

065 

062 

-0,03 

0.71 

0.71 

0.70 

0.68 

-0.01 

4 93 

4.96 

4.94 

4.71 

5.13 

0.42 

4.07 

4.96 

4.89 

4.93 

-0.09 

4.47 

4,45 

4.51 

4 47 

4.42 

-0.05 

4.45 

4.46 

4.48 

4.48 

-0.01 

5.12 

5.04 

5.13 

5.29 

523 

-0.06 

4.69 

5.00 

509 

5.17 

0.32 

4.51 

4.41 

4.53 

4.59 

4.5a 

•0.01 

4.43 

4.46 

4.50 

4.53 

0.08 

3.86 

3.76 

3.90 

3,94 

3.93 

•0.01 

3.78 

3.81 

3.84 

3.88 

0.09 

0.47 

0 47 

0.47 

0.45 

0.49 

0.04 

0.47 

0.47 

0.47 

0.47 

-0.01 

0.65 

0.65 

0.64 

0.65 

0.65 

0.00 

0.66 

0.65 

0.66 

0.65 

-0.01 

3.89 

3.85 

3.89 

3.91 

3.93 

0.02 

3.B7 

3.07 

3.88 

3.90 

0.02 

4 03 

3.99 

4.03 

4.10 

405 

-0.05 

3.98 

4.00 

4.02 

4.04 

0.06 

3.11 

3,09 

3.13 

3.10 

3.10 

0.00 

3.10 

3.11 

3.11 

3.10 

-0.02 

2.84 

2.84 

2.85 

2.77 

2,84 

0.07 

2.85 

2.86 

2.84 

2.82 

-0.03 

2.82 

2.78 

2.88 

2.82 

2.77 

-0.05 

2.81 

2.83 

2.83 

2.61 

-0.01 

2.42 

2.40 

2.42 

2.42 

2.42 

0.00 

2.40 

2.42 

2.42 

2.42 

0.02 

1.75 

1.79 

1.75 

1 86 

1.76 

0.10 

1.83 

1.81 

1.75 

1.74 

-0.10 

1.69 

1.65 

1.69 

1.66 

1.70 

0.04 

1.75 

1.72 

1.68 

1.67 

-0.14 

1.33 

1.34 

1.34 

1.34 

1.33 

-0.01 

1.34 

1,33 

1 33 

1.34 

-0.01 

1.37 

1.37 

1.39 

1.36 

1.37 

0.01 

1.35 

1.36 

1.37 

1.37 

0.03 

1.20 

1.18 

1.19 

1.19 

125 

0.06 

1.18 

1.18 

1.18 

1.20 

0.01 

0.92 

0.34 

0.92 

0 92 

0.89 

-0.03 

0.92 

0.92 

0.93 

0.92 

0.01 

1.05 

1.05 

1.04 

1.06 

104 

-0.02 

1,05 

1.05 

1.05 

1.05 

-0.01 

1.14 

1.14 

1.14 

1.13 

1.10 

-o.oa 

1.13 

1.15 

1.14 

1.13 

0.01 

1.01 

0.99 

1.01 

1 01 

1,01 

0.00 

1.01 

1,01 

1.01 

1.00 

-0,02 

0.79 

0.79 

0.81 

0.77 

0.78 

0,01 

0.80 

0.80 

0.79 

0.79 

-0 02 

0.68 

0.68 

0.69 

0.69 

0.68 

-0.01 

0.70 

0.70 

0.69 

0.68 

-0.03 

0.60 

0.59 

0.01 

0.59 

0.58 

-0.01 

0.61 

0.61 

0.60 

0.59 

-0.02 

0.59 

0.59 

058 

0.59 

0.59 

0.00 

0.58 

0.58 

0.58 

059 

0.01 


960TSSI902 

Source: Nielsen Integrated Panel. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 



INTEGRATED DISCOUNT PERFORMANCE 
ALL OUTLETS COMBINED 
WEEK ENDING 10/1/94 


MONTH ENDING PERIODS 


Mar-93 Jul-93 Apr-94 Mav-94 Jun-94 JUl-34 Au g -34 SSShSl 


WEEK ENDING PERIODS 


4 WEEK ENDINGS 


2/11! 2 iU 


2 QA 


Drffvs. 
Ml wkaqo 


am! aoz 


Diff vs. 


PRIVATE LABEL 
PM PL 
RJRPL 
American PL 
Liggett PL 
Total PL 

Pi Share ol Seoroanl 
PM PL 

am it 

American PL 
Liggett PL 

BRANDED DISCOUNT 
Bask: 

Best Value 

Monarch 

GPC 

Raleigh Extra 
Doral 

Cambnclge 

Viceroy 

Misty 

Montclair 

Alpine 

Old Gold 

Sterling 

Bristol 

Magna 

(\ramid 

Ft rviera 
Bucks 

Richland 20's 
American Ft/Lts 
Covington 

A/O Branded Discoum 
Total Branded Discount 
Bask Share of Discount 
Total Discount Category 


2.86 

2.75 

1.81 

4.74 

4.63 

3.94 

0.43 

055 

0.79 

122 

097 

1.04 

9 35 

8.90 

7.58 

31.68 

30 95 

23.88 

50.72 

52.01 

51.92 

4.50 

6.16 

10.47 

13.01 

10.88 

13.75 

4.00 

4.95 

4.70 

3.51 

227 

1.13 

2.81 

2.43 

2.06 

448 

4.13 

4 64 

0.65 

063 

0.43 

4 27 

4.66 

4.53 

2.25 

1.94 

1.85 

1.05 

0.93 

0.93 

008 

0.83 

1.03 

0.93 

083 

1.20 

0.52 

0.44 

0.42 

0 15 

0 16 

0.31 

0 55 

053 

0.10 

053 

030 

0.20 

041 

039 

0.17 

021 

0.15 

0.15 

0.12 

0.09 

0.04 

0 11 

0.06 

0.04 

0.12 

0.07 

005 

0 08 

0.06 

0.03 

000 

0.00 

0.03 

0.73 

0.56 

0 54 

28.36 

26.41 

24.67 

10.60 

14.00 

14.58 

37 70 

35.31 

3225 


1.74 

1.74 

1.59 

3.85 

3.76 

3.76 

0.67 

067 

0.68 

1.07 

1.07 

1.06 

7.33 

723 

7.09 

23.67 

24.00 

22.39 

52.55 

51.95 

53.04 

9.15 

9.24 

9.63 

14.63 

14.00 

14.94 


4.69 

4.62 

4.50 

1.07 

0.98 

0.93 

1.91 

1.94 

1.89 

4.88 

5.01 

5.02 

0.40 

0.39 

0.33 

4.36 

4.45 

4.54 

1.82 

1.80 

1.84 

0.91 

0.89 

0.83 

1.05 

1.06 

1.09 

125 

122 

1 22 

0.41 

041 

0.41 

033 

0.32 

032 

0 18 

0.16 

0 14 

0.21 

0 19 

0.18 

0 16 

0 17 

0.15 

0.13 

0.10 

0.09 

003 

003 

003 

0.04 

0.04 

0.03 

005 

005 

0.04 

0.02 

0.02 

0.02 

0.03 

0.02 

0.02 

0.53 

0.52 

0.46 

24.46 

24.39 

24.08 

14 75 

14 60 

14.44 

31.79 

31.63 

31.17 


1.49 

1.37 

1.36 

3.73 

3.71 

4.01 

068 

0.83 

0.62 

1.13 

1.17 

1.15 

7.03 

0.89 

7.15 

21.26 

19.87 

19.02 

53.04 

53 92 

56.10 

9.67 

9 16 

B .70 

16.03 

17.05 

16.11 

4.47 

4.47 

4.45 

091 

0.92 

0.94 

1.86 

1.75 

1.79 

5-09 

4.93 

4.96 

027 

023 

0.24 

4.81 

5.12 

5.04 

1.86 

1.69 

1.65 

0.81 

0.79 

0.79 

1.09 

1.14 

1.14 

1.21 

1.20 

1.18 

0.40 

0.38 

0.38 

0.34 

0.33 

0.33 

0.13 

0.12 

0 14 

0.17 

0 16 

0 17 

0.14 

0.13 

0.14 

o.oe 

0.08 

o.oe 

0.02 

0.02 

0.02 

0.03 

0.03 

0.03 

0.04 

0.04 

0.04 

0.02 

0.01 

0.02 

0.00 

0.00 

0.00 

0.44 

0.39 

0.40 

24.19 

23.93 

23.93 

14.32 

14.51 

14.30 

31.22 

30.82 

31.08 


1.38 

1.34 

1 33 

3.74 

357 

3.48 

0.64 

0.62 

0.62 

1.10 

1.16 

1.31 

6.87 

6.70 

6.74 

20.20 

19.96 

19.70 

54.47 

53.34 

51.69 

9.35 

929 

924 

15.98 

17.39 

19.37 


4.51 

4.47 

4.42 

0.92 

0.92 

0.89 

1.75 

1.66 

1.76 

4.94 

4.71 

5.13 

021 

0.22 

0.23 

5.13 

5.29 

5.23 

1.69 

1.68 

1.70 

0 . B 1 

0.77 

0.78 

1.14 

1.13 

1.10 

1.19 

1.19 

125 

0.37 

0.39 

0.40 

0.34 

0.32 

0.31 

0.11 

0.11 

Oil 

0.16 

0 15 

0.17 

0 12 

0.13 

0.12 

0.08 

0.08 

0.08 

0.02 

0.02 

0.02 

0.03 

003 

0.03 

0.03 

0.03 

0.04 

0.01 

0.01 

0.02 

0.00 

0.00 

0.00 

0.41 

0.39 

0.37 

23.97 

23.68 

24.16 

14.63 

14.73 

14.31 

30.84 

30.37 

30.90 


- 0.01 

1.45 

1.42 

- 0.09 

3.77 

3.77 

0.00 

0,65 

0.64 

0.15 

1.15 

1.12 

0.04 

7.02 

6 95 

- 0.28 

20.61 

20.38 

- 1.65 

53.78 

5421 

■ 0.05 

0.26 

923 

1.98 

16.35 

16.18 

- 0.05 

4.45 

4.46 

- 0.03 

0.92 

0.92 

0.10 

1.83 

1.01 

0.42 

4.97 

4.96 

0.01 

025 

024 

■ 0.06 

4.89 

5.00 

004 

1.75 

1.72 

0.01 

0.80 

0.80 

- 0.03 

1.13 

1.15 

0.06 

1.18 

1.18 

0.01 

0.39 

0.38 

- 0.01 

0.34 

0.33 

0.00 

0.13 

0.13 

0.02 

0.17 

0.16 

- 0.01 

0.14 

0.14 

0.00 

0.08 

0 08 

0.00 

0,02 

0.02 

0.00 

0.03 

0.03 

0.01 

0.04 

0.04 

0.01 

0.02 

0.01 

0.00 

000 

0.00 

- 0.02 

0.43 

0.42 

0.48 

23.96 

23.98 

- 0.42 

14.37 

14.42 

0.53 

30.97 

30 93 


9(24 

Ml 4* 

aoo 

1.38 

135 

-0.13 

3.77 

3.70 

41.01 

0.63 

063 

-0.04 

1.14 

1.18 

o.oe 

6.92 

6.86 

-0.12 

19.92 

19.72 

■1.49 

54.46 

53.97 

0.80 

9.14 

9.14 

-0.45 

16.49 

17.18 

1.14 

4.48 

4.46 

-0.01 

0.93 

0.92 

0.01 

1.75 

1 74 

-0.10 

489 

4.93 

-0.09 

0.23 

022 

-0.04 

5.09 

5.17 

0.32 

1.88 

1.67 

-0.14 

0.79 

0.79 

-0.02 

1.14 

1.13 

0.01 

1.18 

120 

0,01 

0.38 

0.38 

-0.01 

0.33 

0.33 

-0.01 

0.13 

0.12 

-0.01 

0 16 

0.16 

-0.01 

013 

0.13 

-0.01 

0.08 

0.08 

0.00 

0.02 

0.02 

0.00 

0.03 

0.03 

0.00 

0.04 

0.04 

0.00 

001 

0.01 

-0.01 

0.00 

0.00 

0.00 

0.41 

0.40 

-0.01 

23.88 

23.93 

-0.12 

14.55 

14.49 

0.07 

30.80 

30.80 

-023 




Source: Nielsen Integrated Panel. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 





BENCHMARKS -TOTAL US 

WEEKLY INTEGRATED NIELSEN - ALL OUTLET COMBINED 



Tarqet 

Benchmarks* 

4 w/e 
1-Oct 

Current vs. 
Benchmark 

Philip Morris 

44.3 

44.5 (lower limit) 

46.2 

1.7 

Favorable 

Marlboro 

25.7 

26.3 (lower limit) 

29.3 

3.0 

Favorable 

OPB 

8.8 

8.9 (lower limit) 

8.8 

0.1 

Unfavorable 

Virginia Slims 

2.7 

2.7 (lower limit) 

2.8 

0.1 

Favorable 

Benson & Hedges 

2.5 

2.5 (lower limit) 

2.4 

0.1 

Unfavorable 

Merit 

2.8 

2.8 (lower limit) 

2.8 

0.0 

Favorable 

Parliament 

0.6 

0.6 (lower limit) 

0.6 

0.0 

Favorable 

Basic Shr. of Discount 

15.1 

14.5 (lower limit) 

14.5 

0.0 

Favorable 

Discount Category 

34.5 

+2.0 Pts. (upper limit)** 

30.8 

3.7 

Favorable 

Private Label 

8.5 

9.0 (upper limit) 

6.9 

2.1 

Favorable 


* Revised to reflect 1994 First Revised Forecast. 

** Annualized category growth (upper limit) is +2.0 points. First 6 months of 1994 total Discount category cannot exceed 34.5%. 


Weekly AOC Bench 

9£01SS190Z 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 



NIELSEN INTEGRATED DATA 
(All Outlets Combined) 


COMPANY 

Base March 1993 

October 1, 1994 (4WM) 

EM 

41.63 

46.18 

4.55 

hob 

33.58 

29.05 

(4.53) 

B&W 

10.70 

moa 

(0.62) 

American 

5.92 

om 

0.17 

Lprillard 

5.73 

JLS1 

0.88 

Liaaett 

2.31 

132 

(0.43) 




CATEGORY 

Base March 1993 

October 1, 1994 (4WM) 

Premium 

61.96 

69,07. 

7.11 

Discount 

37.70 

30J30 

(6.90) 

Branded 

Discount 

28.36 

23,93 

(4.43) 

Private 

Label 

9.35 

&M 

(2.49) 






MAJOR BRANDS 

Base March 1993 

October 1, 1994 (4WM) 

Marlboro 

22.04 

29.27 

7.23 

PM OPE 

9.06 

8.77 

(0.29) 

Winston 

5.61 

£12 

0.51 

Select 

0.43 

125 

0.82 

Camel 

3.82 

4.53 

0.71 





MAJOR BRANDS 

Base March 1993 

October 1,1994 (4WM) 

Salem 

4.22 

3,90 

(0.32) 

Vantaae 

1.72 

1.34 

(0.38) 

Now 

0.80 

0,59 

(0.21) 

KqoJ 

3.27 

3.10 

(0-17) 

Newport 

3.24 

4.04 

0.80 





BRANDED DISCOUNTS 

Base March 1993 

October 1, 1994 (4WM) 

Basic 

4.00 

US 

0.46 

Cambridge 

2.25 

1SZ 

(0.58) 

Alpine 

0.52 

0.38 

(0.14) 

Doral 

4.27 

5.17 

0.90 

Misty 

0.88 

112 

0.25 

Montclair 

0.93 

1.20 

0.27 

Monarch 

2.81 

121 

(1.07) 

Best Value 
3.51 

£92 

(2.59) 

£££ 

4.48 

4.93 

0.45 

PRIVATE LABEL 

Base March 1993 

October 1, 1994 (4WM) 

EM 

2.96 

1.35 

(1.61) 

BJB 

4.74 

17Q 

(1.04) 

Liggett 

1.22 

1.18 

(0.04) 

American 

0.43 

Q£3 

0.20 







6&0XSei902 


NOTE: In the Integrated Nielsen Panel, Premium plus Discount does not equal Total due to the inclusion of miscellaneous promotional 
volume. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 



NIELSEN INTEGRATED DATA 
(All Outlets Combined) 


COMPANY 

EM 

EUB 

om 

American 

Lorillard 

Liggett 




Base July 1993 

45.50 

31.87 

9.81 

5.50 

5.38 

1.82 




October 1, 1994 (4WM) 

46.18 

29.05 

10.08 

6.09 

Ml 

1.88 





0.68 

(2.82) 

0.27 

0.59 

1.23 

0.06 







Branded 

Private 






CATEGORY 

Premium 

Discount 

DiSQQUIlt 

Label 






Base July 1993 

64.54 

35.31 

26.41 

8.90 






October 1, 1994 (4WM) 

£MZ 

30.80 

23.93 

6.86 







4.53 

(4.51) 

(2.48) 

(2.04) 






MAJOR BRANDS 

Marlboro 

PM OPB 

Winston 

Select 

Camel 





Base July 1993 

26.63 

8.30 

6.10 

0.58 

3.88 





October 1, 1994 (4WM) 

2.9...2Z 

8.77 

M2 

1.25 

M3 






2.64 

0.47 

0.02 

0.67 

0.65 





MAJOR BRANDS 

Salem 

Vantage 

Now 

Mol 

Newport 





Base Juty 1993 

3.91 

1.49 

0.68 

3.01 

3.17 





October 1, 1994 (4WM) 

3.90 

1.34 

0,59 

3.10 

4.04 






(0.01) 

(0.15) 

(0.09) 

0.09 

0.87 





BRANDED DISCOUNTS 

Basic 

Cambridge 

Alpine 

Doral 

Misty 

Montclair 

Monarch Lit 

^st Valuo 

QEC 

mwvyyiuv 

Base July 1993 

4.95 

1.94 

0.44 

4.66 

0.83 

0.83 

2.43 

2.27 

4.13 

October 1, 1994 (4WM) 


XM 

0.38 

MZ 

U2 

1.20 

1.74 

0.92 

4.93 


(0.49) 

(0.27) 

(0.06) 

0.51 

0.30 

0.37 

(0.69) 

(1.35) 

0.80 

PRIVATE LABEL 

EM 

BIB 

Liggett 

American 






Base July 1993 

2.75 

4.63 

0.97 

0.55 






October 1, 1994 (4WM) 

1.35 

3.70 

1.18 

0.63 







(1.40) 

(0.93) 

0.21 

0.08 







0011 SSI902 


NOTE: In the Integrated Nielsen Panel, Premium plus Discount does not equal Total due to the inclusion of miscellaneous promotional 
volume. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 




INTEGRATED NIELSEN PERFORMANCE 
CONVENIENCE STORES 
WEEK ENDING 10/1/94 


MONTH ENDING PERIODS 


Phiip Morris 
PM Premium 
PM Discount 
PM Branded Discount 
PM Private Label 
PM Assorted Promo 

R J Reynolds 
FUR Premium 
FUR Discount 
FUR Branded Discount 
RJR Private Label 
FUR Assorted Promo 

Brown & Williamson 
BA W Premium 
BLW Discount 

Lonllard 

Lotiiard F*remium 
LonAard Discount 

American Tobacco 
American Premium 
American Discount 
Amef Branded Discount 
A met Private Label 

Uggatl 

Liggett Premium 
Liggett Discount 
l ig Branded Discount 
L>g Private Label 

AA> Co International 


Jul-93 

Aix 94 

May-24 

Jun-94 

Jul-94 

Aua-94 

47.50 

48.03 

4851 

48.57 

48.08 

48.07 

36 73 

38.78 

39.35 

39 69 

39 48 

39.58 

10 86 

0.27 

9.16 

8 88 

8.61 

849 

7.81 

7.02 

7.00 

684 

6.79 

6.80 

3.05 

2.25 

2.16 

2 04 

1 81 

1 69 

000 

0.00 

0.00 

0.00 

000 

0 00 

31 33 

28.15 

27.81 

27 47 

27.77 

27 95 

15.61 

15.60 

15.67 

1556 

15.87 

15.94 

1572 

12 55 

11.94 

11.91 

11.90 

12 01 

9 40 

7.72 

7.30 

7.43 

739 

7 56 

6.32 

4.83 

4.84 

4.48 

4.52 

4.45 

0.00 

0.00 

0.00 

0.00 

0.00 

0.00 

9 95 

10 63 

10.79 

1092 

10.89 

10.79 

3.92 

4.07 

4.01 

4.07 

4.14 

4.04 

6.03 

6.56 

6.78 

6.85 

6.76 

6.75 

5.36 

628 

628 

8.32 

6.47 

6.39 

5.26 

6.01 

5.98 

604 

6.18 

6.08 

0.11 

027 

0.30 

028 

0.28 

031 

4 62 

5.42 

5.31 

524 

5.22 

5.18 

2.09 

215 

2.14 

2.12 

2.11 

2 07 

2.53 

326 

3.17 

3.13 

3.11 

311 

1.80 

2 22 

2.31 

2.28 

228 

2.29 

0.73 

1 04 

0.85 

0.84 

084 

082 

1 09 

1 45 

1.46 

1 43 

1 47 

1.55 

0.34 

028 

026 

025 

025 

026 

0 75 

1.17 

1.20 

1.18 

1 22 

1.29 

0 23 

021 

0.20 

0.19 

0.19 

0.12 

0.52 

0 96 

1.00 

0 99 

1 03 

1.17 

0.05 

0.04 

0 05 

006 

0.09 

0.06 


WEEK ENDING PERIODS 


Diffvs. 

9/to 9/17 aai oaa WK-aao 


<1 WEEK ENDINGS 


15.97 16.20 16.12 16.02 

12.56 12.16 12.03 12.05 

7.75 7.81 7.87 8.03 

4.82 4.35 4.16 4.02 

0.00 0.00 0.00 0.00 


10,52 10.13 

4.09 4.01 

6.43 6.12 


0.06 0 06 0.05 0.06 0.01 






9/17 

224 

10/1 

4w-agq 

48.00 

47.90 

47.69 

-0.55 

39.79 

39.76 

39.65 

-0.15 

822 

8.14 

8.05 

-0.38 

6.61 

6.58 

6.52 

-0.23 

1.61 

1.58 

1.53 

-0.16 

0.00 

0.00 

0.00 

000 

28.12 

28.24 

28.28 

0.39 

15.94 

16 04 

16.08 

0.18 

12.17 

12.19 

12.20 

021 

7.72 

7.75 

7.88 

028 

4.45 

4.44 

4.34 

-0.07 

0.00 

0.00 

0.00 

0.00 

10.50 

10.37 

10.43 

-0.22 

4.02 

4.01 

4.01 

-0.02 

6.48 

625 

6.42 

-0.20 

6.53 

6.63 

6.70 

0.29 

6.24 

6.34 

6.41 

0.31 

0.30 

029 

0.29 

•0.02 

5.24 

522 

5.20 

-0,01 

2.11 

2.12 

2.11 

002 

3.13 

3.10 

3.10 

-0.02 

2 36 

2.34 

2.33 

0.02 

0.78 

077 

0.76 

-0.05 

1.54 

1.58 

1.64 

0.10 

0.26 

027 

0.27 

002 

1.28 

1.31 

1.37 

0.08 

0.09 

0.09 

0.09 

-0.02 

1,19 

121 

128 

0.10 

0.06 

0.06 

0.06 

0.00 


I0IISSI902 


Source. Nielsen Integrated Panel. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 




INTEGRATED NIELSEN PERFORMANCE 
CONVENIENCE STORES 

WEEK ENDING 10/1/94 


P MONTH ENDING PERIODS i 

WEEK ENDING PERIODS | 

4 WEEK ENDINGS 













Dill vs. 




Ditt vs. 


to.-aa 

Jnl-93 

Apf-94 May-94 

JuilM 

Jul-94 

Aug-94 

Sep-94 

9/10 

a?iz 

9/24 

10/1 wK-aoo 

mu 

9/17 

S Oi 

U2Z1 4w*-a'jo 

Phiip Moms 

43.22 

47 59 

48 03 

48.51 

48.57 

48 08 

48.07 

47.81 

47.70 

47.58 

48.04 

47.45 

-0.59 

48.19 

4800 

47.90 

47.1® 

-0.55 

53.31 

57.40 

57.92 

58.33 

58.56 

57 96 

58.18 

57.94 

58.06 

57.44 

57.89 

57.80 

0.00 

58.40 

58.15 

57.96 

57.82 

-0.51 

PM Discount- Shr Disc 

27.92 

30.17 

28.02 

2815 

27.56 

26 99 

26.56 

25.74 

25.31 

26.18 

25.87 

24.94 

-1.03 

26.14 

28.02 

25,94 

25.60 

-0.95 

PM Brd Disc- Stir Bid 

26.81 

30.77 

2925 

29.32 

28.66 

28.68 

28.53 

27.85 

27.74 

28.23 

28.07 

26.80 

-127 

26.21 

28.05 

28.11 

27.71 

•0.78 

PM PL-Shr PL 

30.60 

28.73 

24.78 

24.93 

24 39 

22 11 

20.78 

19.51 

18.45 

20.02 

19.63 

19.23 

-0.40 

20.17 

20.05 

19.58 

19.32 

-1.55 


24 43 

29.66 

30 84 

31.49 

31.99 

31.91 

32.11 

32.28 

32.32 

31.75 

32.62 

32.15 

-0.47 

32.49 

32.30 

32.31 

32.21 

-0.14 

Bed 

9.12 

11.10 

11.31 

11.20 

11.10 

11.51 

11.71 

11.83 

11.96 

11.63 

11.97 

11.63 

-0.34 

11.93 

11.86 

11.88 

11 80 

- 0.02 

Lights MM 

Gold 

10.91 

12.94 

14.04 

13.91 

13.73 

14.05 

14.32 

14.54 

14.57 

14.31 

14.71 

14.58 

-0.13 

14.52 

1450 

14.53 

14.54 

0.11 

2.11 

2.58 

2.56 

2 55 

2.64 

2.62 

2.61 

2.65 

2.61 

2.59 

2,62 

2.66 

0.06 

2.67 

2.64 

2.64 

2.62 

-0.03 


1.51 

1 03 

1.72 

1.73 

1.72 

1.79 

1.81 

1.82 

1.70 

1.80 

1.69 

1.85 

-0.04 

1.80 

1.79 

1.81 

1.83 

0.03 

Mont hot 

0.60 

1.11 

1.10 

1.12 

1.16 

1.15 

122 

122 

1.19 

1.20 

121 

123 

0.02 

125 

123 

121 

1.21 

-0.03 

Other PM Premium 

7.70 

7.07 

7.91 

7.86 

7.71 

7.57 

7.46 

7.44 

7.38 

7.58 

7.41 

7.38 

-0.03 

7.43 

7.48 

7.45 

7.44 

-0.02 

Benson & Hedge* 

220 

2,09 

2 39 

2.35 

2.18 

2.07 

2.02 

2.01 

1.98 

2.03 

2.03 

2.01 

-0.02 

2.00 

2.00 

2.00 

2.01 

0 00 

Meet 

2.68 

2 30 

2.62 

2.63 

2.63 

2.61 

2.58 

2,58 

2.54 

2.68 

2.59 

2.53 

-0.06 

2.57 

2.60 

2.60 

2.58 

0.00 

Virgaita Sbns 

227 

2.13 

2.33 

2.31 

2.30 

2,30 

227 

227 

2.26 

2.32 

2.19 

2.28 

0.09 

227 

2,29 

2.27 

2.26 

-0.02 

0 40 

0.41 

0.45 

0.45 

0.47 

047 

0.47 

0.46 

0.47 

0.45 

0.40 

0.45 

-0.03 

0.46 

0.47 

0.46 

0.47 

0.00 

Saratoga 

Cambridge 

Alpine 

0.09 

0.08 

0 08 

0.07 

0.06 

007 

0.08 

0.07 

0.07 

0.08 

0.07 

0.07 

0.00 

0,07 

0.08 

0.07 

0.07 

0.00 

1.46 

1.38 

1.32 

1.30 

1.28 

1.39 

1.47 

124 

1.19 

1.27 

1.21 

1.22 

0.01 

1,32 

1.20 

1.24 

122 

-0.10 

0.40 

0.34 

0.31 

0.28 

0.29 

0.30 

0.30 

029 

0.30 

0.29 

0.29 

0.31 

0.02 

029 

029 

029 

0.30 

0.00 

0.51 

0.30 

0.18 

0.19 

0.17 

0 16 

0.15 

0.15 

0.15 

0.14 

0.14 

0.17 

0.03 

0.15 

0.15 

0.15 

0.15 

0.00 


4 89 

5.59 

5.07 

5.08 

4.94 

4.83 

4.78 

4.77 

4.73 

4.89 

4.76 

4.62 

-0 14 

4.77 

4.79 

4.81 

4,75 

-0.05 

PM Private Label 

356 

3.05 

2.25 

2.16 

2.04 

1,81 

1.69 

1.55 

1.53 

1.57 

1.51 

1.50 

•0.01 

1.64 

1.61 

1.56 

1.53 

-0.16 

R J. Reynolds 

RJR Premium-She Prem 

33.86 

31.33 

28 15 

27.61 

27.47 

27.77 

27.95 

28.20 

28.53 

28.36 

28.15 

28.07 

-0.08 

27.99 

28.12 

28.24 

20.28 

0.39 

25.69 

24.39 

23 31 

2323 

22.96 

23.30 

23.43 

23.40 

23.35 

23.66 

23.31 

23.46 

0.15 

2323 

23.31 

23.38 

23.45 

0.15 

IUR Disc- Stir Disc 

46 31 

43.66 

37 93 

36.69 

36.95 

37.33 

37.56 

38.87 

39.74 

38.57 

39.00 

38.00 

-1.00 

3827 

38.54 

38.84 

38.83 

1.08 


11 01 

9.95 

10.63 

10 79 

1092 

10.89 

10.79 

10.43 

10.35 

10.52 

10.13 

10.72 

0.59 

10.53 

10.50 

10.37 

10.43 

-0.22 

B4 W Premium- Shr Prem 

7 05 

6.12 

6 08 

595 

6.00 

6.07 

5.94 

5.84 

5.79 

5.98 

5.00 

5.80 

0.00 

5.85 

5.87 

b.Bb 

5.84 

-0.07 

B 4 W Discount- Shr Disc 

17.03 

16.76 

19.84 

20.83 

21.25 

21.19 

21.12 

20.45 

20.22 

20.38 

10.84 

21.30 

1.46 

20.62 

20.52 

2023 

20.44 

-0.41 


574 

536 

628 

6.28 

632 

6.47 

6 39 

6.64 

8.57 

6.72 

6.84 

6.66 

•0.18 

6,44 

6.53 

663 

670 

0.29 

LorWard Premium - Shr Prem 

9 49 

8 22 

899 

8.87 

891 

908 

894 

9.26 

9 19 

9 35 

9.49 

9.35 

-0.14 

8.99 

9 12 

9.24 

9.34 

0.40 

LoriMord Discount- Shr Disc 

0 05 

0.30 

0.80 

0 91 

0.86 

0.89 

0.97 

0.92 

0.02 

1.00 

0.90 

0.80 

-0.02 

0.95 

0.94 

0.93 

0.92 

-0.05 

American Tobacco 

4 76 

4 62 

542 

5.31 

524 

5.22 

5.18 

5 22 

5.22 

5.23 

5 18 

5.18 

000 

5.21 

5.24 

5.22 

520 

-0.01 

American Prom-Shr Prem 

3 75 

3 26 

322 

3.17 

312 

3.10 

304 

3 08 

3 11 

3.10 

306 

3.02 

-0 04 

3.06 

3.08 

3.09 

3 07 

0.01 

American Discount- Shr Disc 

629 

7 04 

987 

9.73 

9,71 

976 

9.74 

987 

9,79 

9.84 

9.95 

9.84 

-0.11 

9.86 

9.92 

9.88 

9 85 

0.03 

Liggett 

1.37 

1.09 

1.45 

1.46 

1.43 

1.47 

1.55 

1.63 

1.56 

1.53 

1.60 

1.06 

026 

1.58 

1.54 

1.58 

1.64 

0.10 

Uggefl Premium- Shr Prem 

069 

053 

0.41 

0.38 

0.37 

0.37 

0.39 

039 

0.42 

0.40 

0.38 

0.39 

0.01 

0.39 

0.39 

0 39 

0.40 

0.03 

Liggert Dtscounl- Shr Disc 

2 40 

2 08 

3 55 

3.69 

3.65 

382 

4.04 

4.34 

4.02 

4 00 

4.35 

5.04 

069 

4.16 

4.05 

4.17 

4 35 

0.29 


201TSSI902 


Source: Nielsen Integrated Panel 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 



r* 







INTEGRATED TOP 25 PERFORMANCE 
CONVENIENCE STORES 

WEEK ENDING 10/1/94 




MONTH ENDING PERIODS ! 

WEEK ENDING PERIODS | 

4 WEEK ENDINGS 

- 












Diff vs. 




Diff vs. 



MacS3 

JuE23 

Apr-94 

Mav-94 JuaiM 

Jul-94 

Aua-S4 

Sop-94 

9/10 

9/17 

2/24 

10/1 wk-aoo 

am 

9/17 

9/24 

10/1 4wk-aao 



24 43 

29 66 

30.84 

31.49 31.99 

31.91 

32.11 

3228 

32 32 

31 75 

32.62 

32.15 

-0.47 

32.49 

32.30 

32.31 

32.21 

-0.14 


Martxxo B4G1F 

0.00 

0.00 

0.01 

0.87 153 

068 

0.34 

0.11 

0.11 

0.09 

0.10 

0.07 

-0.03 

0.21 

0.16 

0 12 

0.09 

-0.19 


Wirotoo 

510 

5.39 

5 34 

5.35 549 

575 

5.71 

572 

5 85 

5.81 

5.66 

5.59 

-0.07 

5.71 

5.73 

5.75 

5.73 

0.03 



a si 

065 

0.94 

1.02 1.17 

1.41 

1.39 

1.36 

1.47 

1.43 

1,28 

1.18 

-0.10 

1.41 

1.41 

1.40 

1.34 

-0.06 


Winston Select Lights 

000 

0.08 

0.53 

0.58 0.66 

0.77 

0.77 

0.75 

0.85 

0.80 

069 

0.64 

0.05 

0.79 

0.80 

0.78 

0,76 

-0.02 


GPC 

4.95 

4.44 

5.32 

5,60 5 69 

5.73 

5.83 

5.57 

5.53 

5.57 

5.28 

5.89 

0.81 

5.63 

5.60 

5.49 

5.57 

-0.14 



4.89 

5.59 

5.07 

5 08 4.94 

4.83 

4.78 

4.77 

4.73 

4.B9 

4.76 

4.62 

0.14 

4.77 

4.79 

4.81 

475 

-0.05 


Dotal 

336 

3.50 

3.89 

3.72 3.86 

3.96 

4.24 

4.66 

4.51 

4.67 

4.87 

4.92 

0.05 

4.33 

4.46 

4.59 

4.74 

0.45 



4.27 

4.34 

4.90 

4.93 4.80 

4.84 

4.95 

5.05 

4.87 

5.07 

5.17 

5.15 

0.02 

4.93 

4.97 

5.02 

5.06 

0.11 


Camel RKar* 

3.66 

3.78 

4.38 

4.39 4.25 

4.29 

4 41 

4.49 

4.32 

4.54 

4.80 

4.60 

0.00 

4.37 

4 42 

4.46 

4.51 

0.11 


Camel Special Lights 

0.12 

062 

0.78 

0.75 0.65 

0.58 

0.56 

0.54 

0.54 

0.54 

0.52 

0.57 

0.05 

0.55 

0.55 

6.54 

0.54 

-0.02 



0.61 

0.55 

0.52 

0.54 0.55 

0.55 

0.54 

0.56 

0.55 

0.54 

0.56 

0.55 

0.01 

0.56 

0.55 

0,56 

0.55 

0.00 


Staletn 

3.70 

3.33 

3.42 

3.42 3.35 

3.38 

3.36 

3.40 

3.35 

3.42 

3.41 

3.45 

0.04 

3,36 

3.37 

3.38 

3.41 

0.05 



3.90 

3.74 

4.47 

4.48 4.54 

4.70 

4.59 

4.67 

4.65 

4.67 

4,76 

4.66 

0.10 

4.61 

4.64 

4.67 

4,68 

0.07 



339 

3.13 

3.21 

3.18 323 

3.30 

3.21 

3.21 

321 

3.26 

320 

3.10 

0,02 

3.20 

3.21 

3.22 

3.21 

0.00 


Virginia Sim* 

227 

2.13 

233 

2.31 2.30 

2 30 

2.27 

2.27 

2.28 

2 32 

2.19 

2.28 

0.09 

2.27 

2.29 

2.27 

2.26 

-0.02 


Uerit 

2 60 

230 

2.62 

2.63 263 

2.61 

2.58 

2.50 

2.54 

2.66 

2.59 

2.53 

-0.06 

2.57 

2.60 

2.60 

2.56 

0.00 



2.20 

2 09 

2 39 

2.35 2.18 

2.07 

2.02 

2.01 

1.98 

2.03 

2.03 

2.01 

0.02 

2.00 

2.00 

2.00 

2.01 

0.00 



4.08 

3.34 

2.73 

2 53 2.57 

2.48 

2.41 

225 

2.30 

2.25 

2.14 

228 

0.14 

2.36 

2.34 

2.25 

2.24 

-0.13 



1.48 

1 38 

1 32 

1.30 1.28 

1 39 

1.47 

1.24 

1.19 

127 

1.21 

122 

0.01 

1 32 

1.29 

1.24 

1.22 

-0.18 


Vantage 

1.41 

1.20 

1.15 

1.17 114 

1.13 

1.18 

1.12 

1.13 

1.12 

1.13 

1.10 

0.03 

1.12 

1.12 

1.12 

1.12 

-0.02 



0.69 

0.85 

0.92 

0.91 090 

0 87 

0.86 

0.91 

0.95 

0.92 

0.91 

0.89 

-0.02 

0.89 

0.90 

0.92 

0.92 

0.05 



0.90 

0.84 

1.26 

136 1.31 

1.29 

1.29 

1.29 

126 

1.27 

1.27 

1 36 

0.09 

1.27 

1.28 

1.27 

1.29 

0.01 



2 88 

t.64 

0.67 

064 060 

0.59 

057 

057 

0.57 

0.58 

056 

0,53 

0.03 

0.58 

0.58 

0.58 

0.56 

-0.01 


Pal Mai 

0 85 

0.77 

0.77 

077 0.76 

0.78 

0.75 

075 

0.75 

0.75 

0.77 

0 72 

0.05 

0.74 

0.74 

0./6 

0.75 

0.00 


Misty 

0.75 

Q.77 

0.86 

0 86 0.89 

0.93 

0.94 

1.00 

1.02 

1.01 

1 00 

095 

0.05 

1.00 

1 03 

1-02 

0.99 

0.02 



0.68 

0 81 

070 

0.66 0 65 

0.68 

a.67 

0.67 

0,65 

0.67 

0.68 

0.66 

0.02 

0.67 

067 

0.67 

0.66 

-0.02 



0.97 

0.04 

0 77 

0.75 0.72 

066 

0.65 

063 

0.62 

0.66 

0.63 

0 63 

0.00 

0.64 

0.64 

0.64 

0.63 

-0,01 



0.50 

0 50 

0.63 

0.60 060 

060 

0.60 

0.57 

0.55 

0.59 

057 

0.57 

0.00 

058 

0.59 

0.57 

0.57 

-0.02 



0.46 

0.41 

0.39 

0.39 038 

0.38 

0.38 

0.36 

0.36 

0 38 

0.35 

0.34 

-0.01 

0.37 

0.37 

0.36 

036 

-0.01 


Mote 

0.47 

043 

0.40 

0.40 040 

038 

0.38 

0.39 

0.41 

0.39 

041 

0 30 

0.03 

0.38 

0.38 

039 

0.40 

0.03 


‘ T op 25 ts ba*ved on 

U Outlets Combined 
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Source: Nielsen Integrated Panel. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 


INTEGRATED DISCOUNT PERFORMANCE 

CONVENIENCE STORES 

WEEK ENDING 10/1/94 

MONTH ENOING PERIODS ! 

WEEK ENDING PERIODS 1 

4 WEEK ENDINGS 














Dill vs. 




Diff vs. 


Mar-93 

Jul-93 

Apr-94 

Mav-94 

Jun-94 

Jul-94 

Aua-94 

Seitaa 

2Ufl 

mi 

9/24 

10/1 

ivk-aoo 

9/10 

9/17 

9/24 

Ml 4wk-aao 


i'teji* UJa*l 




















PE 

3 56 

3.05 

225 

2 16 

2 04 

1.81 

1 69 

1 55 

1.53 

1.57 

1.51 

1.50 

-001 

1 84 

1.81 

1.50 

1.53 

-0.16 


'TJRPE 

8.97 

632 

4.83 

4.64 

4 48 

4 52 

445 

4.36 

4 82 

4.35 

4.16 

4.02 

-0,14 

4,49 

4.45 

4.44 

434 

-007 


PL 

0 53 

0.73 

1.04 

0.85 

0.04 

084 

0.82 

0.77 

0 75 

0.78 

0.76 

0.76 

000 

0.79 

0.78 

0.77 

0 76 

-0.05 


LJggati PL 

057 

0.52 

096 

1.00 

0 99 

1 03 

1.17 

127 

1.19 

1.16 

1.26 

1.50 

0.24 

1.22 

1.19 

1.21 

128 

0.10 


Twit PL 

11.63 

10.62 

9.09 

8.65 

0.35 

8.20 

6.13 

7.95 

8.28 

7.87 

768 

7.76 

0.10 

8.14 

6.03 

7.90 

7.90 

-0.18 


PL Share o< Soomonl 




















PU PE 

30.60 

28.73 

24.78 

24.93 

24 39 

22.11 

20.78 

19.51 

18 45 

20.02 

19.63 

19.23 

•0.40 

20.17 

20.05 

19.58 

19.32 

-1.55 


RJR PL 

59.93 

59.52 

53.14 

53.65 

53.67 

55.10 

54.68 

54.86 

58.13 

55.34 

54.16 

51.66 

-2.50 

55.21 

55.47 

55.62 

54 90 

0.36 


American PL 

4 57 

6.87 

11.47 

9.88 

10.12 

10.20 

10.11 

9.63 

9 08 

9.93 

9.84 

9.78 

-0 06 

9.65 

9.69 

9,59 

9.65 

-0.37 


Llggell PL 

4.90 

4.68 

10.81 

11.55 

11.81 

12.59 

14.43 

16.01 

14.34 

14.71 

16.37 

19.33 

2.96 

14.96 

14.79 

1521 

16.14 

1.58 


BRANDED DISCOUNT 




















Basic 

4 69 

5.50 

5.07 

5.08 

4.94 

4.83 

4.78 

4.77 

4.73 

4.89 

4.76 

4.62 

•0.14 

4.77 

4.79 

4.81 

4.75 

-0.05 


Best Value 

288 

1 64 

0.87 

0.64 

0.80 

0.59 

0.57 

0.57 

0.57 

0.58 

0.56 

0.53 

-0.03 

0.50 

0.56 

0.58 

0.56 

-0.01 


Monarch 

4 06 

3.34 

2.73 

2.53 

2.57 

2.48 

2.41 

225 

2.30 

225 

2.14 

2.28 

0.14 

2.30 

2.34 

225 

224 

-0.13 


GPC 

4 95 

4.44 

632 

5.60 

5.69 

5.73 

5.83 

5.57 

5.53 

5.57 

5.28 

5.89 

0.61 

5.63 

5.60 

5.49 

5.57 

-0.14 


Raleigh Extra 

0.63 

0 60 

0 41 

0 37 

0.38 

0.32 

023 

0.18 

0,18 

0,16 

0.17 

0.19 

0.02 

021 

0.19 

0.1B 

0 18 

•0.04 



336 

3.50 

3.89 

3.72 

386 

3.96 

4.24 

4.66 

4.51 

4.67 

4.87 

4.92 

005 

4.33 

4.46 

4.09 

4.74 

0.45 


Cara bridge 

1.46 

1.30 

1 32 

E30 

1.28 

1.39 

1.47 

1.24 

1.19 

1.27 

1.21 

122 

0.01 

1.32 

129 

124 

1.22 

-0.18 


Viceroy 

0.97 

0.84 

077 

0.75 

0.72 

0.66 

0.65 

0.63 

0 62 

066 

0.83 

0.63 

0.00 

0.64 

0.64 

0.64 

0.63 

-0.01 


Misty 

075 

0.77 

086 

0.88 

0.89 

0.93 

0.94 

1.00 

1.02 

1.01 

1.00 

0.95 

■0.05 

LOO 

1.03 

1.02 

0.99 

0,02 


Montclair 

090 

0.84 

126 

1.36 

1 31 

1.29 

1.29 

129 

126 

1.27 

1.27 

1.36 

0.09 

127 

1.28 

1.27 

1.29 

0.01 


Alpind 

0 40 

034 

0.31 

028 

0.29 

0.30 

0.30 

0.29 

0.30 

0.29 

0.29 

0.31 

0.02 

0.29 

0.29 

029 

0.30 

0.00 


Old Gold 

0.13 

0 15 

027 

0.31 

029 

029 

0.31 

0.29 

0 29 

0.32 

0.28 

028 

0.00 

0.30 

0.30 

029 

0.29 

-0.02 



0 49 

043 

0 16 

0.15 

0.13 

0 12 

0.12 

0.10 

0 13 

0.09 

0.09 

0.09 

0,00 

0.12 

0.11 

0.11 

0.10 

-0.01 



0 51 

0 30 

0.18 

0.19 

0 17 

0.16 

0.15 

0.15 

0.15 

0.14 

0.14 

0.17 

0.03 

0.15 

0.15 

0.15 

0.15 

0.00 


Magna 

0.47 

0.38 

0.18 

0.18 

0.18 

0.17 

0.16 

0.15 

0.17 

0.13 

0.15 

0.14 

-0.01 

0.16 

0.16 

0.15 

0.15 

0.00 


Pyramid 

0.17 

Oil 

0.05 

0.05 

005 

0 04 

004 

0.04 

0.04 

0.04 

0.04 

0.04 

0.00 

0.04 

0.04 

0.04 

0.04 

0.00 


Riviera 

0.14 

0 10 

0.04 

0 04 

0.04 

0.03 

0.03 

0.02 

0.02 

0.02 

0.03 

0.02 

-0.01 

003 

0 02 

0.02 

0.02 

-0.01 



0 13 

007 

0.04 

0.04 

0.03 

0 04 

0.03 

0.03 

004 

0.03 

0.03 

0.03 

0.00 

0.03 

0.03 

0.03 

0.03 

0.00 


Richland 20's 

0 12 

007 

005 

0.05 

0.05 

0 05 

0.04 

0.04 

0 05 

003 

0.03 

0.05 

0.02 

0.04 

0 04 

0.04 

0.04 

0.00 


American Fl i ts 

0.04 

0 02 

0.02 

0.01 

001 

001 

0.01 

0.01 

0.01 

0.00 

0.00 

0.01 

0.01 

0.01 

0 01 

0.00 

0.01 

0.00 


Covington 

000 

000 

0.01 

0.00 

0.00 

0 00 

0.00 

000 

000 

0.00 

0.00 

000 

0.00 

0.00 

0 00 

0.00 

0.00 

0.00 


A/O Branded Discount 

064 

0.48 

0.39 

0 36 

0.39 

0.30 

0.24 

0.23 

0.22 

025 

0.19 

0.20 

0.01 

023 

021 

022 

0.22 

-0.04 


Total Branded Discount 

28 11 

25.39 

24.00 

23.89 

2387 

23.69 

23.84 

23 51 

2333 

23.67 

23.16 

23.93 

0.77 

23.51 

23.56 

23.41 

23.52 

-0.16 


Basic Share c4 Discount 

12.31 

15.53 

15.33 

15.61 

15.34 

15.15 

14.96 

15.17 

14.97 

15.50 

15.44 

14 58 

•0.86 

15.06 

15.15 

15.32 

15 12 

0.00 


total Discount Category 

39 73 

36 00 

33.09 

32 53 

32 22 

31 80 

31.97 

31.48 

31 61 

31 54 

30.84 

31.71 

0.87 

31.05 

31.58 

31.39 

31 43 

-0.33 


fr0USSl90Z 


Source: Nielsen Integrated Panel. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 



BENCHMARKS - TOTAL US 

NIELSEN WEEKLY C-STORE AUDITS 


4 w/e Current vs. 



Benchmarks 

1-Oct 

Benchmark 

Philip Morris 

45.2 (lower limit) 

47.7 

2.5 Favorable 

Marlboro 

28.2 (lower limit) 

32.2 

4.0 Favorable 

OPB 

7.7 (lower limit) 

7.4 

0.3 Unfavorable 

Virginia Slims 

2.3 (lower limit) 

2.3 

0.0 Favorable 

Benson & Hedges 

2.2 (lower limit) 

2.0 

0.2 Unfavorable 

Merit 

2.6 (lower limit) 

2.6 

0.0 Favorable 

Parliament 

0.4 (lower limit) 

0.5 

0.1 Favorable 

Basic - Shr. of Discount 

16.3 (lower limit) 

15.1 

1.2 Unfavorable 

Discount Category 

+2.0 Pts. (upper limit)* 

31.4 

3.5 Favorable 

Private Label 

10.2 (upper limit) 

7.9 

2.3 Favorable 

Lowest Disc. Price ** 

$1.34 (lower limit) 

$1.32 

$0.02 Unfavorable 

Absolute Price Gap *** 

$0.57 (upper limit) 

$0.61 

$0.04 Unfavorable 


* Annualized category growth (upper limit) is +2.0 points. First 6 months of 1994 total Discount category cannol exceed 34.9%. 
** Source: Nielsen Weekly Pricing Audits (linear average) 

*** Marlboro versus lowest Discount 


SOUSS1902 

Weekly CS-800 bench 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 



NIELSEN WEEKLY C-STORE DATA 
(800 C-Stores) 


COMPANY 

EM 

RJR 

B&W 

Base March 1993 

43.22 

33.88 

11.01 

October 1, 1994 (4WM) 

47.69 

28,28 

10-43 

4.47 

(5.60) 

(0.58) 




Branded 

CATEGORY 

Premium 

Discount 

Discount 

Base March 1993 

60.26 

39.73 

28.11 

October 1, 1994 (4WM) 

68,57 

31,43 

2262 

8.31 

(8.30) 

(4.59) 

MAJOR BRANDS 

Marlboro 

PM QPB 

Winston 

Base March 1993 

24.43 

7.70 

5.16 

October 1, 1994 (4WM) 

22.21 

7,44 

5.Z3 


7.78 

(0.26) 

0.57 

MAJOR BRANBS 

Newport 

Kool 

Salem 

Base March 1993 

3.90 

3.39 

3.70 

October 1, 1994 (4WM) 

4.68 

3.21 

2,41 

0.78 

(0.18) 

(0.29) 

BRANDED DISCOUNTS 

Basic 

Cambridae 

Aloine 

Base March 1993 

4.89 

1 46 

0.40 

October 1, 1994 (4WM) 

4.75 

1.22 

0,30 


(0.14) 

(0.24) 

(0.10) 

PRIVATE LABEL 

EM 

RJR 

liqqeu 

Base March 1993 

3.56 

6.97 

0.57 

October 1. 1994 (4WM) 

1.53 

4,34 

1.28 


(2.03) 

(2.63) 

0.71 


American 

Lorillard 

Liggett 

4.76 

5.74 

1.37 

5.20 

6J0 

164 

0.44 

0.96 

0.27 


Private 

Label 

11.63 

7.90 

(3.73) 

Select C am el 

0.51 4.27 

1.34 5£§ 

0.83 0.79 


Vantage Now 

1.41 0.46 

1.12 M 

(0.29) (0.10) 


Dora] 

Misty 

Montclair 

Monarch 

Best Value 

GPC 

3.36 

0.75 

0.90 

4.08 

2.88 

4.95 

4.74 

0.99 

1.29 

2.24 

0.56 

5.57 

1.38 

0.24 

0.39 

(1.84) 

(2.32) 

0.62 


American 

0.53 

0.76 

0.23 


901ISSI902 


Source: Nielsen Integrated Panel. 

Note: In the Integrated Nielsen Panel, Premium plus Discount does not equal Total due to the inclusion of miscellaneous promotional volume. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 


NIELSEN WEEKLY C-STORE DATA 
(800 C-Stores) 

COMPANY 

Base July 1993 
October 1, 1994 (4WM) 


CATEGORY 
Base July 1993 
October 1,1994 (4WM) 


MAJOR BRANDS 

Base July 1993 
October 1, 1994 (4WM) 


MAJOR BRANDS 

Base July 1993 
October 1, 1994 (4WM) 


BRANDED DISCOUNTS 

Base July 1993 
October 1, 1994 (4WM) 


PRIVATE LABEL 

Base July 1993 
October 1, 1994 (4WM) 


EM 

RJR 

B&W 

47.59 

31.33 

9.95 

4L£9 

26.28 

10.43 

0.10 

(3.05) 

0.48 



Branded 

Premium 

Discount 

Discount 

64.00 

36.00 

25 39 

68.57 

31.43 

23.52 

4.57 

(4.57) 

(1.87) 

Marlboro 

PM OPB 

Winston 

29.66 

7.07 

5.89 

32.21 

1M 

5J3 

2.55 

0.37 

(0.16) 

Newport 

Kool 

Salem 

3.74 

3.13 

3.33 

4.68 

3.21 

3.41 

0.94 

0.08 

0.08 

Basic 

Cambridge 

Alpine 

5.59 

1.38 

0.34 

4.75 

1.22 

0.30 

(0.84) 

(0.16) 

(0.04) 

EM 

RJR 

Liqqett 

3.05 

6.32 

0.52 

1.53 

4.34 

1.28 

(1.52) 

(1.98) 

0.76 


American 

Loritlard 

Liggett 

4.62 

5.36 

1.09 

5.20 

6.70 

LM 

0.58 

1.34 

0.55 

Private 

Label 

10.62 



7.90 

(2.72) 



Select 

Camel 


0.65 

4.34 


LM 

5.06 


0.69 

0.72 


Vantage 

Now 


1.20 

0.41 


JL12 

0.36 


(0.08) 

(0.05) 


Doral 

Mistv 

Montclair 

3.50 

0.77 

0.84 

4.74 

0.99 

1.29 

1.24 

0.22 

0.45 

American 



0.73 



0,76 



0.03 




Monarch 

Best Value 

GPC 

3.34 

1 64 

4.44 

2.24 

0.56 

5.57 

(1.10) 

(1.08) 

1.13 


L0US91903 


Source: Nielsen Integrated Panel. 

Note: In the Integrated Nielsen Panel, Premium plus Discount does not equal Total due to the inclusion of miscellaneous promotional volume. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 




NIELSEN WEEKLY C-STORE REPORT 
% OF STORES WITH A PROMOTION 


' 

TOTAL (ANY PROMO) 

a/iow Evi rm 9 / 24/94 10 / 1/94 

W1C/94 

FREE GOODS 

9/17/94 9/24/94 

10/1/94 

9/10/94 

INCENTIVES 

9/17/94 9/24/94 

10/1/94 

Ph*p Moots 

61 

60 

61 

59 

25 

22 

22 

23 

27 

24 

23 

24 

PM Premium 

56 

55 

54 

53 

15 

12 

11 

11 

19 

18 

16 

17 

PM Discount 

24 

22 

21 

23 

16 

15 

15 

16 

12 

10 

9 

10 

PMBrdDac 

24 

22 

21 

23 

16 

15 

15 

16 

12 

10 

9 

10 

PM Pl_ 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

Marboro 

4fl 

47 

46 

46 

15 

12 

11 

11 

14 

12 

10 

11 


15 

12 

11 

ii 

5 

4 

3 

3 

11 

8 

a 

8 

lights 

21 

16 

15 

14 

11 

9 

8 

7 

ii 

10 

8 

7 

Medium 

10 

9 

9 

10 

6 

s 

4 

4 

5 

5 

5 

6 

PM OUwr Premium 

N/A 

N/A 

N/A 

N/A 

WA 

Nf’A 

WA 

NA 


N/A 

N/A 

N/A 

Cm»«i & Hadg« 

13 

13 

12 

11 

0 

0 

0 

0 

i 

1 

1 

1 

Mat 

6 

8 

9 

10 

0 

0 

0 

0 

4 

5 

5 

6 

Vbglnta Sink 

4 

4 

3 

4 

0 

0 

0 

0 

2 

2 

2 

2 

Part»m«nt 

1 

1 

1 

i 

0 

0 

0 

0 

1 

1 

1 

1 

Saratoga 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

Carrtortdgo 

14 

13 

12 

10 

12 

11 

10 

9 

2 

2 

2 

2 

A^jma 

1 

1 

2 

2 

1 

1 

1 

2 

0 

0 

0 

0 

BtkIoJ 

0 

0 

0 

o ! 

0 

0 

0 

0 

0 

0 

0 

0 

Basic 

14 

12 

12 

14 

4 

4 

5 

7 

11 

9 

8 

9 

PM PiWat* Labol 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

R.J. Reynolds 

74 

74 

74 

76 

25 

26 

25 

27 

37 

36 

35 

30 

RJR Prnrreurn 

71 

71 

71 

72 

21 

21 

20 

16 

37 

36 

35 

30 

FUR Discount 

« 

27 

29 

30 

a 

a 

10 

14 

0 

0 

0 

0 

Brown & Wi*an»on 

32 

34 

33 

32 

6 

6 

6 

6 

6 

7 

5 

5 

0 & W Premium 

25 

27 

27 

25 

6 

6 

6 

6 

5 

6 

5 

4 

B4 W Dw count 

17 

17 

15 

15 

0 

0 

0 

0 

1 

1 

1 

1 

Lorttftrd 

40 

40 

41 

42 

0 

0 

0 

0 

1 

1 

l 

1 

Loriferd Premium 

37 

38 

39 

41 

□ 

0 

0 

0 

1 

i 

1 

1 

Lcrtisud Discount 

12 

11 

11 

11 

0 

0 

0 

0 

0 

0 

0 

0 

Amencm Tcbecco 

33 

33 

34 

34 

10 

9 

9 

B 

6 

6 

7 

0 

Amancan Premium 

9 

11 

11 

12 

2 

4 

4 

5 

0 

0 

0 

0 

American Discount 

30 

29 

30 

29 

9 

7 

6 

5 

6 

6 

7 

B 

Liggon 

8 

7 

7 

7 

1 

1 

1 

1 

0 

0 

0 

0 

Liggett Pron wm 

5 

5 

4 

5 

i 

1 

1 

1 

0 

0 

0 

0 

Liggett Discount 

4 

4 

4 

4 

0 

0 

0 

0 

0 

0 

0 

0 


MONEY OFF 

9/10/94 9/17/94 9/24/94 1C/1/94 

9/10/94 

OTHER 

9/17/94 9/24/94 

10/1/94 

15 

16 

15 

13 

36 

34 

36 

34 

15 

16 

14 

13 

36 

34 

36 

34 

2 

2 

2 

1 





2 

2 

2 

1 





0 

0 

0 

0 





1 

1 

1 

1 

35 

34 

36 

33 

i 

1 

0 

1 





1 

1 

1 

1 





0 

0 

0 

1 





N/A 

N/A 

N/A 

N/A 





12 

12 

11 

10 





1 

2 

2 

2 

1 

i 

2 

3 

1 

1 

1 

1 

1 

i 

1 

2 

0 

0 

0 

0 





0 

0 

0 

0 





1 

1 

1 

0 





1 

1 

1 

1 





0 

0 

0 

0 





0 

0 

0 

0 





0 

0 

0 

0 





48 

48 

47 

46 

31 

32 

36 

39 

43 

42 

41 

40 

31 

32 

36 

39 

' 21 

23 

22 

21 





28 

28 

27 

28 

1 

1 

1 

1 

19 

20 

20 

19 





17 

17 

15 

15 





40 

40 

41 

42 





37 

38 

39 

40 





12 

ii 

11 

11 





26 

28 

28 

28 

2 

2 

2 

2 

7 

8 

8 

8 

2 

2 

2 

2 

24 

25 

25 

25 





7 

6 

7 

6 





4 

4 

3 

3 





4 

4 

4 

4 






80USSX902 


NOTE Money Oil Includes Buy Down Slickers Oltiors Includes: Refund Oilers, Sweepstakes, and Mail In Oiler. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 




NIELSEN WEEKLY C-STORE REPORT 
% OF STORES Wn-H A PROMOTION 



TOTAL (ANY PROMO) 

SVnyrM 9/17/94 024/94 101/94 

FREE GOODS 

a'1094 9/17/94 9724/94 101/94 

INCENTIVES 

971094 9/17/94 9/24/94 101/94 

MONEY OFF 

971094 9717/94 9/24/94 101/94 

9/1094 

OTHER 

9/17/94 9/24/04 

101/94 

Martooro 

♦8 

47 

46 

46 

15 

12 

11 

11 

14 

12 

10 

it 

1 

1 

1 

1 

35 

34 

36 

33 

Wrwiori 

63 

61 

61 

58 

19 

20 

17 

14 

21 

18 

16 

15 

36 

36 

34 

29 

26 

26 

23 

24 

Winston Satect 

49 

46 

44 

30 

19 

20 

17 

14 

16 

14 

11 

11 

31 

30 

28 

23 





Winrion So4*ct Lights 

45 

44 

41 

35 

16 

17 

15 

12 

15 

13 

10 

10 

29 

28 

27 

22 





Wln*lon La** Sated 

37 

37 

34 

34 

0 

0 

0 

0 

6 

5 

5 

5 

11 

11 

10 

9 





Winwon B3G3F 

17 

16 

13 

10 

17 

16 

13 

10 

0 

0 

0 

0 

0 

0 

0 

0 





CiPC 

15 

15 

12 

13 

0 

0 

0 

0 

0 

0 

0 

0 

15 

15 

12 

13 





Bask 

14 

12 

12 

14 

4 

4 

5 

7 

11 

9 

8 

9 

0 

0 

0 

0 





Oorte 

19 

20 

22 

23 

3 

3 

0 

9 

0 

0 

0 

0 

18 

18 

17 

16 





Carnal 

50 

51 

57 

56 

4 

4 

4 

3 

26 

27 

27 

21 

20 

18 

18 

21 

23 

26 

33 

35 

CamaJ Fiiar 

39 

37 

3a 

36 

4 

4 

4 

3 

26 

27 

27 

21 

20 

18 

18 

21 





CwmIWUm 

6 

5 

6 

8 

0 

0 

0 

0 

1 

1 

i 

2 

5 

4 

5 

6 





Carnal Special Light* 

24 

22 

22 

21 

4 

3 

4 

3 

10 

10 

10 

9 

IS 

13 

13 

13 





Gamaf Non- Fltor 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 





Salem 

7 

6 

6 

6 

0 

0 

0 

i 

0 

0 

0 

0 

6 

5 

6 

5 

1 

0 

0 

0 

itewpCHl 

21 

21 

22 

20 

0 

0 

0 

0 

1 

1 

1 

1 

19 

20 

21 

19 





Kool 

20 

20 

21 

20 

3 

3 

3 

3 

0 

0 

0 

0 

10 

17 

18 

18 

i 

1 

1 

1 

Viryinia Skma 

4 

4 

3 

4 

0 

0 

0 

0 

2 

2 

2 

2 

1 

1 

1 

1 

i 

1 

1 

2 

Mark 

6 

8 

9 

10 

0 

0 

0 

0 

4 

5 

5 

6 

1 

2 

2 

2 

1 

i 

2 

3 

f3en*on & Hadgo* 

13 

13 

12 

11 

0 

0 

0 

0 

i 

i 

1 

i 

12 

12 

11 

10 





Monarch 

12 

12 

12 

13 

6 

6 

5 

6 

0 

0 

0 

0 

7 

8 

9 

8 





CambrkJya 

14 

13 

12 

10 

12 

11 

10 

9 

2 

2 

2 

2 

1 

1 

1 

0 





Vantaga 

4 

4 

4 

4 

0 

0 

0 

0 

0 

0 

0 

0 

4 

4 

4 

4 





Cam on 

9 

11 

11 

11 

2 

4 

4 

5 

0 

0 

0 

0 

7 

a 

8 

7 

2 

2 

2 

2 

Mortcter 

15 

16 

16 

15 

0 

1 

1 

i 

3 

3 

4 

5 

13 

14 

13 

12 





Bast Value 

i 0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 





Pal Mai 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 





Maty 

24 

22 

22 

23 

9 

5 

5 

3 

3 

3 

3 

3 

18 

18 

18 

19 





K«m 

2 

2 

1 

1 

0 

0 

0 

0 

0 

0 

0 

0 

2 

2 

1 

1 





Kart IntamatxKv*! 

1 

1 

1 

1 

0 

0 

0 

0 

1 

1 

1 

1 

1 

1 

1 

1 





Vioaroy 

3 

3 

3 

2 

0 

0 

0 

0 

0 

0 

0 

0 

3 

3 

3 

2 





Capri 

14 

14 

14 

13 

3 

3 

3 

3 

5 

6 

5 

4 

8 

8 

8 

7 





Now 

0 

1 

i 

1 

0 

0 

0 

0 

0 

0 

0 

0 

0 

1 

1 

i 





More 

0 

Q 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 






60XTSSX903 


NOTE Money Oft includes Buy Down Stickers Others Includes Rotund Otters, Sweepstakes, and Mall In Otter. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 



NIELSEN WEEKLY C-STORE REPORT 
% OF STORES WITH A PROMOTION 


TOTAL (ANY PROMO) 

0/10/94 a/17/94 9/24/94 10/1/94 


FREE GOODS 

9/1094 9/17/94 9/24/94 10/1/94 


PM PL 

0 

0 

0 

0 

0 

0 

0 

FUR PL 

1 

1 

1 

1 

0 

0 

0 

Arnerican PL 

1 

2 

2 

2 

0 

0 

0 

Lto*tPi 

2 

2 

2 

1 

0 

0 

0 

Tsui pi 

4 

5 

5 

4 

0 

0 

0 

Btsx: 

14 

12 

12 

14 

4 

4 

5 

BmJ Value 

0 

0 

0 

0 

0 

0 

0 

Monarcti 

12 

12 

12 

13 

6 

6 

5 

GPC 

15 

15 

12 

13 

0 

0 

0 

Ralojtt Extra 

4 

5 

4 

3 

0 

0 

0 

T>x*i 

IB 

20 

22 

23 

3 

3 

6 

Carrfcridge 

14 

13 

12 

10 

12 

11 

10 

Viceroy 

3 

3 

3 

2 

0 

0 

0 

Maly 

24 

22 

22 

23 

9 

5 

5 

Montciak 

15 

16 

16 

15 

0 

1 

1 

Alpine 

1 

1 

2 

2 

1 

1 

1 

dd Gold 

0 

0 

0 

0 

0 

0 

0 

St«*ng 

1 

1 

2 

1 

0 

0 

0 

Bristol 

0 

0 

0 

0 

0 

0 

0 

Magna 

1 

0 

0 

0 

0 

0 

0 

Pyramid 

2 

1 

1 

1 

0 

0 

0 

Riviera 

2 

1 

1 

1 

0 

0 

0 

Buck* 

0 

0 

0 

0 

0 

0 

0 

Richland 2<7a 

0 

0 

0 

0 

0 

0 

0 

American F1A ts 

0 

0 

0 

0 

0 

0 

0 

Covington 

0 

0 

0 

0 

0 

0 

0 

Total Branded Dtacourt 

56 

57 

55 

59 

27 

23 

24 

Total Discount 

5? 

57 

56 

60 

27 

24 

25 


0 

0 

0 

0 

0 

7 

0 

6 

0 

0 

9 

9 

0 

3 

1 

2 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

28 

29 


INCENTIVES 

(VI0/94 9/17/94 9/24/94 10/1/94 


0 

0 

0 

o 

0 

11 

0 

0 

0 

0 

0 

2 

0 

3 

3 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

17 

17 


0 

0 

0 

0 

0 

9 

0 

0 

0 

0 

0 

2 

O 

3 

3 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

15 

15 


O 

0 

0 

0 

0 

8 

0 

0 

0 

0 

0 

2 

0 

3 

4 

0 

0 

0 

0 

0 

o 

0 

o 

0 

0 

0 

15 

15 


0 

0 

0 

0 

0 

9 

0 

0 

0 

0 

0 

2 

0 

3 

5 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

18 

18 


MONEY OFF 


/94 

9/17/94 

8/24/94 

10/1/94 

0 

0 

0 

0 

1 

1 

1 

1 

0 

0 

0 

0 

2 

2 

2 

1 

3 

4 

4 

4 

0 

0 

0 

0 

0 

0 

0 

0 

7 

6 

9 

8 

15 

15 

12 

13 

4 

5 

4 

3 

18 

18 

17 

16 

1 

1 

1 

0 

3 

3 

3 

2 

18 

18 

18 

19 

13 

14 

13 

12 

1 

1 

1 

1 

0 

0 

0 

0 

1 

1 

2 

1 

0 

0 

0 

0 

1 

0 

0 

0 

2 

1 

1 

1 

1 

1 

1 

1 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

42 

45 

43 

43 


42 


46 


44 


44 


OTHER 

9/10/94 9/17/94 9/24/94 1 0/1/94 


01USSI902 


NOTE Money Otl Includes Buy Down Stickers Others Includes: Refund Otters, Sweepstakes, and Mail In Offer 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 



NIELSEN PRICING AUDIT 
NET PACK PRICES - 10/01/94 



JUL 

JUL 

JUL 

JUL 

AUG 


9 

16 

23 

30 

6 


1994 

19.94 

1994 

1994 

1994 

PREMIUM 

$1.91 

$1.92 

$1.91 

$1.91 

$1.92 

MARLBORO 

$1.92 

$1.92 

$1.92 

$1.92 

$1.93 

WINSTON 

$1.90 

$1.91 

$1.90 

$1.90 

$1.91 

DIFFERENCE 

$0.02 

$0.01 

$0.02 

$0.02 

$0.02 

CAMBRIDGE 

$1.55 

$1.56 

$1.56 

$1.56 

$1.56 

DORAL 

$1.47 

$1.47 

$1.47 

$1.46 

$1.47 

BASIC 

$1.55 

$1.55 

$1.55 

$1.55 

$1.57 

RJR PRIVATE LABEL 

$1.33 

$1.33 

$1.33 

$1.33 

$1.34 

BEST VALUE 

$1.41 

$1.43 

$1.41 

$1.42 

$1.43 

MONARCH 

$1.47 

$1.48 

$1.49 

$1.47 

$1.49 

GFC 

$1.39 

$1.40 

$1.38 

$1.39 

$1.40 

MONTCLAIR 

$1.43 

$1.44 

$1.44 

$1.44 

$1.45 

ALL AMERICAN VALUE 

$1.43 

$1.45 

$1.51 

$1.49 

$1.49 

LOWEST PRIVATE LABEL 

$1.35 

$1.34 

$1.34 

$1.34 

$1.35 

LOWEST BRND DISC 

$1.38 

$1.38 

$1.38 

$1.38 

$1.39 

LOWEST DISCOUNT 

$1.32 

$1.33 

$1.33 

$1.32 

$1.34 

MARLBORO 

%GAP 

45.5% 

44.4% 

44.4% 

45.5% 

44.0% 

$GAP 

$0.60 

$0.59 

$0.59 

$0.60 

$0.59 


uUS QX90Z 


AUG 

AUG 

AUG 

SEPT 

SEPT 

SEPT 

SEPT 

OCT 

DIFF 

13 

20 

27 

3 

10 

17 

24 

1 

VS 

1994 

1994 

ISM 

ISM 

ISM 

ISM 

1994 

1994 

WAGO 

$1.92 

$1.92 

$1.92 

$1.92 

$1.92 

$1.92 

$1.92 

$1.92 

$0.00 

$1.92 

$1.93 

$1.93 

$1.93 

$1.93 

$1.93 

$1.93 

$1.93 

$0.00 

$1.91 

$1.91 

$1.90 

$1.90 

$1.90 

$1.90 

$1.90 

$1.90 

$0.00 

$0.01 

$0.02 

$0.03 

$0.03 

$0.03 

$0.03 

$0.03 

$0.03 

$0.00 

$1.56 

$1.57 

$1.57 

$1.56 

$1.56 

$1.55 

$1.57 

$1.56 

-$0.01 

$1.46 

$1.47 

$1.47 

$1.46 

$1.45 

$1.46 

$1.46 

$1.46 

$0.00 

$1.56 

$1.56 

$1.56 

$1.56 

$1.55 

$1.57 

$1.56 

$1.56 

$0.00 

$1.35 

$1.35 

$1.34 

$1.35 

$1.35 

$1.36 

$1.36 

$1.35 

-$0.01 

$1.41 

$1.40 

$1.38 

$1.38 

$1.38 

$1.37 

$1.39 

$1.41 

$0.02 

$1.48 

$1.49 

$1.49 

$1.48 

$1.46 

$1.47 

$1.47 

$1.47 

$0.00 

$1.40 

$1.41 

$1.41 

$1.41 

$1.40 

$1.41 

$1.41 

$1.40 

-$0.01 

$1.43 

$1.43 

$1.44 

$1.43 

$1.42 

$1.43 

$1.43 

$1.42 

-$0.01 

$1.45 

$1.46 

$1.49 

$1.44 

$1.44 

$1.53 

$1.47 

$1.47 

$0.00 

$1.35 

$1.35 

$1.34 

$1.35 

$1.35 

$1.34 

$1.35 

$1.34 

-$0.01 

$1.38 

$1.39 

$1.38 

$1.38 

$1.37 

$1.37 

$1.38 

$1.38 

$0.00 

$1.33 

$1.34 

$1.33 

$1.32 

$1.32 

$1.32 

$1.33 

$1.32 

-$ 0.01 


44,4% 

44.0% 

45.1% 

46.2% 

46.2% 

46.2% 

45.1% 

46.2% 

1.1% 

$0.59 

$0.59 

$0.60 

$0.61 

$0.61 

$0.61 

$0.60 

$0.61 

$0.01 


CS Pricing 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 







NIELSEN PRICING AUDIT 

NET CARTON PRICES - 10/01/94 



JUL 

JUL 

JUL 

JUL 

AUG 

AUG 

AUG 

AUG 

SEPT 

SEPT 

SEPT 

SEPT 

OCT 

DIFF 


9 

1 6 

23 

30 

6 

13 

20 

27 

3 

10 

17 

24 

1 

VS 


l&M 

lm 

1994 

1994 

132.4 

1394 

1234 

1994 

1994 

1994 

.1994 

1&24 

1994 

WAGQ 

PREMIUM 

$16.30 

$16.32 

$16.35 

$16.33 

$16.29 

$16.25 

$16.19 

$16.19 

$16.19 

$16.13 

$16.17 

$16.22 

$16.22 

$0.00 

MARLBORO 

$16.40 

$16.41 

$16.44 

$16.43 

$16.44 

$16.46 

$16.39 

$16.43 

$16.44 

$16.37 

$16.43 

$16.42 

$16.42 

$0.00 

WNSTON 

$16.17 

$16.21 

$16.23 

$16.18 

$16.09 

$15.98 

$15.87 

$15.82 

$15.83 

$15.79 

$15.79 

$15.83 

$15.88 

$0.05 

DIFFERENCE 

$0.23 

$0.20 

$0.21 

$0.25 

$0.35 

$0.48 

$0.52 

$0.61 

$0.61 

$0.58 

$0.64 

$0.59 

$0.54 

-$0.05 

CAMBRIDGE 

$13.85 

$13.89 

$13.93 

$14.00 

$13.98 

$13.86 

$13.89 

$13.83 

$13.87 

$13.87 

$13.86 

$13.86 

$13.90 

$0.04 

doral 

$12.90 

$12.85 

$12.83 

$12.84 

$12.73 

$12.76 

$12.59 

$12.50 

$12.44 

$12.47 

$12.53 

$12.55 

$12.51 

-$0.04 

BASIC 

$13.48 

$13.59 

$13.52 

$13.52 

$13.48 

$13.38 

$13.43 

$13.48 

$13.51 

$13.43 

$13.47 

$13.54 

$13.59 

$0.05 

RJR PRIVATE LABEL 

$12.12 

$12.02 

$12.12 

$12.22 

$12.02 

$11.99 

$11.93 

$11.81 

$11.70 

$11.73 

$11.92 

$11.84 

$11.05 

$0.01 

BEST VALUE 

$12.60 

$12.43 

$12.44 

$12.42 

$12.35 

$12.29 

$12.23 

$12.24 

$11.97 

$11.94 

$12.16 

$12.05 

$12.25 

$0.20 

MONARCH 

$12.74 

$12.80 

$12.75 

$12.59 

$12.48 

$12.31 

$12.36 

$12.14 

$12.25 

$12.11 

$12.13 

$12.07 

$12.21 

$0.14 

GFC 

$12.19 

$12.32 

$12.26 

$12.29 

$12.27 

$12.18 

$12.04 

$12.22 

$12.11 

$12.13 

$12.15 

$12.22 

$12.23 

$0.01 

MONTCLAIR 

$12.75 

$12.78 

$12.80 

$12.80 

$12.73 

$12.59 

$12.68 

$12.54 

$12.62 

$12.63 

$12.64 

$12.68 

$12.69 

$0.01 

ALL AMERICAN VALUE 

$13.20 

$13.29 

$13.40 

$13.70 

$13.32 

$13.30 

$13.31 

$13.07 

$13.06 

$13.23 

$13.07 

$13.24 

$13.44 

$0,20 

LOWEST PRIVATE LABEL 

$11.73 

$11.71 

$11.74 

$11.82 

$11.69 

$11.81 

$11.65 

$11.51 

$11.55 

$11.54 

$11.64 

$11.52 

$11.60 

$0.08 

LOWEST BRND DISC 

$12.12 

$12.10 

$12.11 

$12.12 

$11.96 

$11.92 

$11.89 

$11.88 

$11.77 

$11.78 

$11.84 

$11.86 

$11.86 

$0.00 

LOWEST DISCOUNT 

$11.70 

$11.70 

$11.67 

$11.68 

$11.56 

$11.53 

$11.50 

$11.45 

$11.40 

$11.40 

$11.47 

$11.49 

$11.51 

$0.02 

MARLBORO 

%GAP 

40.2% 

40.3% 

40.9% 

40.7% 

42.2% 

42.8% 

42.5% 

43.5% 

44.2% 

43.6% 

43.2% 

42.9% 

42.7% 

-0.2% 

$ GAP 

$4.70 

$4.71 

$4.77 

$4.75 

$4.88 

$4.93 

$4.89 

$4.98 

$5.04 

$4.97 

$4.96 

$4.93 

$4.91 

-$0.02 


2TTISSI902 Supr Pricing 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 



ALL OUTLETS COMBINED 
COMPANY TOTALS 


1M&1WK SHARE 



1M & 1WK SHARE 



Source: Monthly Integrated Nielsen, Weekly Integrated Nielsen 
Note: Weekly Integrated Nielsen service began w/e 1/8/94. 
’First weekly observation data point 


Cotnpmry 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 


2061551113 







ALL OUTLETS COMBINED 
MARLBORO 

1M& 1WK SHARE 

32.0 
30.0 
28.0 
26.0 
24.0 
22.0 
20.0 



Source;Monthly Integrated Nielsen, Weekly Integrated Nielsen 
Note: Weekly Integrated Nielsen service began w/e 1/8/94. 

'First weekly observation data point 

Ktoriboro 

Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 



2061551114 








ALL OUTLETS COMBINED 
PM OTHER PREMIUM BRANDS 


1MS.1WK SHARE 



1M StWK SHARE 



Source: Monthly Integrated Nielsen, Weekly Integrated Nielsen 
Note: Weekly Integrated Nielsen service began w/e 1/8/94 
* First weekly observation data point 

Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 






ALL OUTLETS COMBINED 
COMPETITIVE PREMIUM BRANDS 


1M&1WK Share 



9.0 

8.0 

7.0 

6.0 

5.0 

4.0 


1M & 1WK Share 



5.0 

4.5 

4.0 

3.5 

3.0 


1M & 1WK Share 



4.5 

4.0 

3.5 

3.0 

2.5 


Source: Monthly Integrated Nielsen, Weekly Integrated Nielsen 
Note: Weekly Integrated Nielsen service began w/e 1/8/94. 

■ First weekly observation data point 

Wf<V SAL CVW 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 


2061551116 






ALL OUTLETS COMBINED 


TOTAL DISCOUNT CATEGORY 


1M & 1WK SHARE 



DISCOUNT SEGMENTS 


1M & 1WK SHARE 



Source: Monthly Integrated Nielsen, Weekly Integrated Nielsen 
Note: Weekly Integrated Nielsen service began w/e 1/8/94. 

'First weekly observation data point 

OH3JOUNT 

Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 


2061551117 





ALL OUTLETS COMBINED 
BRANDED DISCOUNTS & PRIVATE LABEL 


1M & 1WK SHARE 



1M & 1WK SHARE 



Source: Monthly Integrated Nielsen, Weekly Integrated Nielsen 
Note: Weekly Integrated service began w/e 1/8/94. 

'First weekly observation data point 


3QQYCO 


Source: https://www.industrydocuments.ucsf.edu/docs/nhgn0004 
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